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WELCH. HOLME @ CLARK CoO. 





Soap Materials 


AND 


Mill Supplies 











583 West Street New York 

















INTENSE CARNATION EFFECTS! 


F you have tried, and possibly without complete SUCCESS, 
to produce a satisfactory Carnation, a pleasing experience 
awaits you. Careful tests and comparisons have shown 


thtor = ORILOUET 


is the best product available for this purpose ; and this is 
the verdict of the largest perfumers 1 in the world. 

Don’t infer! Try Oeillet and learn that lower-priced 
substitutes are not as cheap but eventually more expensive. 











ASK FOR OUR QUOTATIONS IN 5-lb. LOTS. 


CHUIT, NAEF & CO. American Branch, 
Geneva, Switzerland. 273 r earl a.. New York. 
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PERFUMER 





BSTABLISH ED 1838. 


STAFFORD ALLEN & SOMS, time 





LONDON, BE. C., BNGLAND, 
DISTILLERS OF 


HSSEHNTIAT OLTLsS, Etc. 





SPECIALTIES: 





SANDALWOOD OIL, ‘‘Allen’s.’’ 





grade obtainable as regards the medicinal value, as well as for perfumery purposes. We 


have distilled Sandal Wood for upwards of 
ORRIS ROOT OIL (Concrete), ‘‘Allen’s.’’ 


Owing to its great strength it goes much 





special process from the best Florentine R 
CARDAMOM OIL, ‘Allen’s.”’ 

characteristic odor of cardamoms. 
CORIANDER OIL, ‘‘Allen’s.’’ 

Russian Fruit only. 
ALMOND OIL (Sweet), ‘‘Allen’s.’’ 





An oil of remarkal 





Put up in I, 





Distilled onLy from selected EAST INDIAN WOOD. 


Users will find this oil of exceptionally fine flavor, 


Distilled from selected Ceylon Mysore fruit. 


The highest 
50 Years. 


further than ordinary makes. Distilled by a 
oot. 
This oil has the 


le strength and finest aroma. Distilled from 


5, ro and 4o0-lb. tins. 





INSIST ON “‘ALLEN'S”’ IN ORIGINAL CONTAINERS. 














ESSENTIAL OILS 





Fritzsche Brothers, 
NEW YORK, 


MANUFACTURERS AND IMPORTERS 


Absolute Highest 
Purity Standard 
Guaranteed. of Quality. 





‘**PRACTICAL NOTES 


ON MODERN 


PERFUMES AND AROMATICS 
SPECIALTIES OF 


SCHIMMEL AND Co.” 


Copy of above Booklet on Request 











Bertrand’s 


ESTABLISHED 1884 


ROCKHILL & VIETOR 


SELLING AGENTS 


114 JOHN ST., NEW YORK 
87 FRANKLIN ST., CHICAGO 








LAVENDER OIL 
GERANIUM OIL 
KANANGA OIL 
ORRIS-CONCRETE 


RHODINOL-ROSE. 


BRAND 


° +] 
Givaudan S MUSK ART 100% 


MUSK-AMBRETTE 100% 
BOUVARDIOL 100% 
DIANTHUS 

JACINTHEA 

NARCISSE 

TREFOL 


ORRIS-CONCRETE 


BRAND 























“OSCAR MAYER 


27 Fulton St., New York, 


MANUFACTURER OF 


Copper and Tin Filling- Danks 


PERCOLATERS, Etc. 


FOR PERFUMERS 


THE AMERICAN 



















PERFUMER 


Labeling Pastes 


FOR 


GLASS, WOOD, TIN, PASTEBOARD, Ete. 


es not mould, crust or spoil 


Also CONDENSED PASTE POWDER 


1 Ib. makes 2 gallons snow-white paste 








AR 


ARABOL MEG. co., —_ York 


LARS ADDRES 





TALC att craves TALC 





Foreign and Domestic 


White for Prices 


W. H. WHITTAKER 


245 Front Street 


New York 








HYGIENE 
FRUIT FLAVORS 


Our fortified Fruit Fravors are powerful 
and economical in use. 

We use highly concentrated Fruit Juices, 
treated with natural products of similar natures, 
by a process never before attempted. 

Three to four ounces will flavor 100 Ibs. hard 
boiled candy, or 300 lbs. creams, etc. 

For Exrracts, 8 ozs. are sufficient for one 
gallon of good extract. 





THE FOLLOWING STANDARD FLAVORS ARE IN STOCK: 
Raspberry, Strawberry, Banana, 
Pineapple, Cherry, Peach, Pear. 


Guaranteed under the Pure Food and Drugs Act. 
SERIAL No. 5380 


WRITE FOR SAMPLES AND PRICES 


T. H. GROSSMITH 


18 Fletcher St. New York 

















“STOPPER 
TOP BOXES 


ARE THE MOST PRACTI- 
CAL AND HANDSOM- 
EST CONTAINERS FOR 
TALCUM POWDER. 


ZF et o4*) \ | 


SOM TE RII 


OVER 3,000,000 
SOLD IN TEN MONTHS. 
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MADE IN THREE 
DIFFERENT SHAPES. 
STATE YOUR PROBA- 
BLE REQUIREMENTS— 
WE’LL SEND SAMPLES 
TO SUIT—AND PRICES. 


AMERICAN 
STOPPER CO. 


BROOKLYN, N.Y. 


THE LARGEST MAKER OF 


TIN BOXES 


RAR +t ‘ : ‘ 
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W. H. B. 


White Wax 


THE AMERICAN PERFUMER 


Essential 


CONSOLATION 


Represents the comfort and 
solace which the conscien- 
tious manufacturer derives 
from a successiul business 
after years of painstaking 
effort to put upon the market 
a true, honest and reliable 


Made by the firm of 


Oils 


SOLID CONCRETES POMADES 
NATURAL LIQUID ESSENCES 


Hugues Ainé, 


Grasse, France, received the Grand 
Prix at the Milan (Italy) Exposition in 


BLEACHED ONLY BY WAX. 1906. That house is one of the oldest 


RAIN, SUNSHINE on 


W.H. BOWDLEAR CO., 





in Grasse and has a reputation for unri- 
valled quality. We invite inquiries trom 











perfumers and others who look for quality 

and AIR Bosten, Sten. first. Full line of SYNTHETICS also. 
P R DREYER CO 16 CEDAR STREET 
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Factories: LEIPZIG and RIESA a. d. ELBE, Germany, GRASSE, France. 


FINE ESSENTIAL OILS and INGREDIENTS for the Manufacture of PERFUMES, SOAPS, Ete. 








Production of the nat- 





ural French Flower- 





Extracts in our labor- 
atories in GRASSE, 


France. 








——_ 


Our highly concen- 
trated Herko FLOWER- 
O1ts are the latest and 
most valuable achieve- 
ments for modern per- 
fumery. 


They are based upon 
theextracts of /resh flow- 
ers which are freed from 
all inert and inodorifer- 
ous matter and rein/orc- 
ed by such synthetic 
components that have 
been proved by scientific 
research to be presen/ in 


the nafural flowers. 














THE HIGHEST ACHIEVEMENT 
OF A LILY OF THE VALLEY ODOR SO FAR PRODUCED. 








Of exquisite fragrance and surprising fidelity to the natural 
flower odor. 


A perfect substitute even for the best natural brands of 
French Neroli Oils. 





THE MOST PERFECT VIOLET PREPARATION EVER 





OFFERED TO THE TRADE. 





Imparts the character of the most modern French Extracts. 





Production of the nat- 





ural German Flower- 





Extracts from flowers 





grown on our planta- 





tions, near Leipzig. 
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This explains their 
surprising fidelity to na- 
‘ure, combined with the 
highest possible concen- 


tration. 


They are besides very 
economical in use, asa Z 
per cent. alcoholic solu- 
tion of any of them may 
be successfully substi- 
tuted fora strong first po- 
made-washing into any 


good working formula. 
Completely soluble in 
alcohol, and /ree from 


any fatty odor. 














THE AMERICAN PERFUM ER 





Talcum Powder Mfrs. 








W HEN in the market for a 

supply of Talc, drop me 
a line and I will be pleased to 
submit samples and prices. I 
beg to call your attention to my 
Ex. grade Italian Talc, which 
you will find to be pure white 


and an impalpable powder. 








W. B. DANIELS 


Importer of French and Italian Talc 
252 FRONT ST., NEW YORK 


PLEASE NOTE NEW ADDRESS 








MUSK 


Tonquin and Sawko. 


CIVET 


Pure and Natural. 











OUR SPECIALTY IS 


Quality not Price. 








GEORGE LVEDERS @ CO. 


218-220 Pearl Street New York 














SOAP-MACHINERY 


Toilet we 


Laundry 
LARGEST AND COMPLETEST LINE OF ina CONCERN 


Scouring 








Tandem Four-Roll Soap Grinding Mill; Finest Mill for Toilet Soaps Made 


Complete Installations or Parts 


Soap Powder Outfits, large or small ; Scouring 


Soap Plants 


Laboratory Outfits for Toilet or Laundry Soap 


Experiments; inexpensive—practical 


Everything Needed by the 
Up-To-Date Manufacturer 


=. SOAP DIES and BOX PLATES a Specialty 


CORRESPONDENCE SOLICITED 





HOUCHIN & HUBER 


4| FIFTY-THIRD STREET 


ce 





IN THE WORLD 


BROOKLYN, NEW YORK 





Are We Making Your Battles ? 








If not, it will pay you to consult us 


in regard to standard shapes or 
special designs. We have been 
especially successful in “ catching ”’ 
the ideas of many of America’s 


prominent perfumers and reproduc- 
ing them in a way that has won 
approbation for our technical skill. 
We watch details closely—there’s 
the secret. 

A brief note will put our entire 


facilities at your disposal. 





H. C. FOX & SONS Inc. 
Schuylkill Ave. & Catharine St. 
PHILADELPHIA, PA. 


108 Fulton Street 15 India Street 
New YORK BOSTON 





THE AMERICAN PERFUMER 


MOLLER'S 


PATENT 
NON-LEAKABLE 


Talcum Tops 


ARE THE 


BEST TOPS MADE 


Can be adjusted with a 
simple twist of top 


and locked 









ACTUAL SIZE 


Made in Gold and Silver-Plated Metals 
in Two Standard Sizes 
CAN ALSO BE MADE FOR TOOTH POWDER 


J. A. MOLLER, Manufacturer 


NEW ROCHELLE, N. Y. 











IF YOU WANT 
PURE 


Cocoanut Oil 


WRITE TO 


Rocca, Tassy & De Roux 


MARSEILLES, FRANCE 























THE OSAKA KOMAMONO SHOKO SHIMPO 


ESTABLISHED 1896 
y journal devoted to the trade of Perfumes, Toilet Articies, Soaps, 


A semi-monthl 
Brushes, Purses, Braids, Ribbons, Smoking Pipes, Hai. pins, and all petty goods for Hair- 
dressing, etc., etc. Guaranteed circulation is 8,000 copies, a large number of which are 
regularly mailed to the Trader of the line in China and Corea, as well as all over Japan. 

Subscription Price, Foreign, One Dollar a Year 
Trial—3 months for 10 cents (American Stamps accepted) 
Sample copies FREE Drop a postal at once 


OSAKA KOMAMONO SHIMPOSHA KYVHOJIMACHI, Osaka, Japan 


Chemical Investigations and Advice 


in connection with the requirements of the 


NATIONAL PVRE FOOD AND DRVG ACT 


ANALYSES OF 
Oils, Soaps and Allied Products 


LEDERLE LABORATORIES 


ERNST J. LEDERLE, Ph. D., Former Commissioner of Health, New York City. 
JOS. A. DEGHUEE, Ph. D.. Former Chief Chemist, Dept. of Health, N. Y. City. 
FREDERIC D. BELL. 


518 Fifth Avenue, New York 








Write us for samples and prices 


of all grades of 


TALC 


E. 8S. JACKSON & CO. 
224 East 2d St., Cincinnati, Ohio 


FOREIGN and 
DOMESTIC 



































THE AMERICAN 








PRICES HAVE 
ADVANCED 


on Bourbon Vanilla Beans and Mexi- 


cans are likely to advance relatively. 
We invite inquiries from large 
buyers especially, as we are in a 
good position to serve them. 
We carry a large stock of Tonka 


Beans also and invite inquiries 








THURSTON @ BRAIDICH 


128 WILLIAM STREET NEW YORK 











SALVATORE. SILVESTRO, 
MESSINA, ITALY 


Oils of Lemon, 
Bergamot and Orange. 


BEST OLIVE OIL, Supreme in Quality. 


Guaranteed to be absolutely pure and free from adulterations, producing 


good results and adequate flavors 


AMERICAN BRANCH, 273 PEARL STREET, NEW YORK 








PERFUMER 














JACINTH - $2.00 per oz. 
JASMIOL - - 2.75 2s 
VIOLET - 4.25 ” 

A SAMPLE OUNCE of these three e 


products will give you a good idea of 
our full line. Our JACINTH has won- 2 
derful tenacity and penetration, and 
is well adapted for all Rose odors. 
JASMIOL replaces natural jasmin 
oil and concrete in every respect. 


VIOLET produces the green or 





| stemmy odor—the fresh flower odor. 





Ask for our Blue List and let us give you 
the benefit of our experience in the pro- 
duction of fine perfumes and toilet soaps. 





VAN DYK & CO. 


131 MAIDEN LANE NEW YORK 





ASpecial Brand of TALC 


FOR FACE POWDER 


Of unrivalled quality, and aston- 
ishingly nice and chemically pure, 





FURNISHED BY 


/EDUARD ELBOGEN 


PROPRIETOR OF TALC MINES 


| 10 Dampfschiffstrasse, Vienna 3/2, Austria 


| Samples and Prices on Application 














OVR ITALIAN TALC IS 


Chemically Pure Magnesium Silicate and conforms with the U. S. P. require- 
ments. It is absolutely white; has a fine good slip; and is impalpably ground. 


Sole V. S. 


“BLOCK.” BRAND 


importers of the 


PETTIT CHEMICAL CO. 


241 FRONT STREET 


NEW YORK 
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The Drop in Price of Vanillin 








is entirely unwarranted as the cost of raw 
material is constantly rising. Though the 
market is disturbed we will protect gur 
friends and customers, and meet all leg ti- 


mate competition. ! 





) On account of the uniformly high qual- 
ity of our product we feel assured that 
the trade will show its usual preference for 
OZONE-VANILLIN, and we give our 
pledge that the quality will be maintained 
no matter what prices rule. 


CONSULT US BEFORE PLACING ANY CONTRACTS 








OZONE-VANILLIN CO. 


Niagara Falls, N. Y. 


UNCERER & Co., Distributors 
273 Pearl Street, New York 














Justin S. Brewer, Ph.D. 


Analytical & Consulting Chemist 


ROOM 314,-200 BROADWAY, 
NEW YORK. 


ANALYSIS OF ESSENTIAL OILS 
AND 


Raw Materials for Soap Makers and Perfumers 


TESTED FORMULAS for Toilet Specialties and Perfumes 








WHEN YOU WANT 


BOOKS 


TREATING OF THE 


Essential Oil Industry 


OR ANY OF ITS BRANCHES 


WRITE US 

















Established 1768 


ANTOINE CHIRIS 


18 & 20 PLATT ST., NEW YORK 


Manufacturer of 
RAW MATERIALS FOR 


Perfumers and Soap Makers 











Specialties: 
NATURAL PERFUMES (solid) 
POMADES 
ESSENTIAL OILS (French) 





All materials guaranteed under the Food and Drugs Act, 
Serial No. 1108 





AMERICAN BRANCH: 


Cc. G. EVLER BRANCH OFFICE: 
W. B. ROBESON 30-36 LaSalle St. 
General Agents Chicago, Ills. 




















Etablissements J, MINOT 


34 RUE DES MARTYRS, PARIS 





are the designers and lithographers of the kind of 
perfume and soap labels that have made France 
renowned the world over for commercial art. 

If we could only tell you of all the American 
work we arranged for during the past month 
alone, you would be astonished ; but we act con- 
fidentially.—If you want labels that will add art 


and grace to your packages just let us know. 





M. A. SHAW & CO., 
ACENTS 
17 State St. New York 
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FLOWER POMADES. 


SUPERSATURATED. 


ROSE, CASSIE, JASMIN, MIMOSA, JONQUIL, 
TUBEROSE, RESEDA, ORANGE, PARMA VIOLET, VALLEY LILY. 
The value of a Flower Pomade consists not merely in its volume—but in its 
efficiency to produce lasting natural delicacy and typical odor. 
Jeancard Fils’ Flower Pomades are made with scientific exactness and 
absolutely represent the MINIMUM of fat and the MAXIMUM of flower odor and 
strength. 


Our prices are based on quality and ODOR VALUE;; there are no Pomades 
made “just as good” for less money, and we maintain that results have demon- 


strated and will continue to demonstrate that our Pomades are actually the cheapest 


when measured by results. 


JEANCARD FILS @ CO. France 














SWINDELL BROS. 


MANUFACTURERS OF 


Distinctive Glassware tor Perfumers 


AND 


EXTRACT, ESSENTIAL OIL, AND DRVGGISTS’ BOTTLES 
FLINT, EMERALD GREEN, AMBER and BLVE COLORS 
PRIVATE MOULD BOTTLES A SPECIALTY 


SOLE OWNERS OF THE BRAWNER PATENT 
SELF-CLOSING, NON-CORROSIVE GLASS SPRINKLER TOP 


CHEAPER THAN METAL, ana SEALS PACKAGE PERFECTLY 


Main Offices and Factories, BALTIMORE, Mad. 


BRANCH OFFICE, - - 427 DUANE STREET, - - NEW YORK 
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SCIENCE AND ITS PRACTICAL APPLICATION. 

The practical man, the manufacturer, is apt at times 
to sneer at the scientist, because of his theories, yet these 
achievements of the manu- 


theories are the basis of the 


facturer. The practical man who knows only a few formu- 
le for the making of perfumes, of soaps, or cosmetics, or 
flavoring extracts and nothing more, is apt soon to find 
more wide-awake manufacturers forging far ahead of him. 
The scientist points the way, lays down the general prin- 
ciples, explains the action of the various products that are 
utilized by the up-to-date manufacturer 

In other words, 


success is not based upon knowing 


barely enough to mix together two or three ingredients 
and sell some extract or flavor, but there must be a deeper 
background of knowledge, something over and above the 
needs for the manufacturer to keep 


actual immediate 


abreast of the times. 

The chemist delving in his laboratory seems far re- 
moved from the money-making manufacturer, yet the latter 
is dependent upon his researches, and if they be ignored it 
is at his peril. 

It is for this reason that our Review presents as fully 
as possible the latest results of the investigations of the 
original thinkers and workers in the Essential Oil field, 
for we are first and always practical. 

We offer the papers read before the late meeting of the 
Manufacturing Perfumers, because they emanate from 
practical men who have their eyes constantly upon the 
work that is being done in Europe and the United States 
by those who leave the beaten track and seek new methods 
both of making and of selling goods. 

We also scan with eager eyes the books and magazines 
published in foreign lands, that our readers may learn what 
is being done for the improvement of the various products. 

The results of the work of these original investigators 
are presented from month to month for the benefit of all 
our readers, and if we are to judge by the words of appre- 
ciation which come to us frequently we have not altogether 


failed to reach the secret springs of commercial progress. 
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LIGHT ON TRADE-MARKS 


We have perfected arrangements with Samuel E 
Darby, Esq., of 220 Broadway, New York City, a mem 
ber of the Bar of the Supreme Court of the Uniied 
States, and formerly an Examiner and Chief Clerk of 
the United States Patent Office, for a series of articles 
covering the matter of protection afforded by the Trade 
Mark, Print and Label, Copyright and Patent Cases, and 
the rights of manufacturers thereunder. Inasmuch as these 
subjects are of peculiar importance to the perfumery, soap, 
flavoring extract and toilet article industries, any enlighten 
ment we can give our readers will no doubt be of great 
value and assistance. No one can better appreciate the 
value and importance of the rights acquired in the con- 
duct of business by the association of trade names with 
articles that are placed on the market, and especially 
where competition is keen, than those who have by long 
years of labor, care and a‘tention, built up their business 
largely upon such trade names, whereby the trade name 
associates at once in the minds of the purchasing public 
the origin and ownership of the goods upon which they 
are used. What, then, is the nature, scope and extent of 
the protection and privileges which are acquired by the 
adapter and user of a trade name in his business and in 
connection with the goods he sells? and what remedy has 
he against one who simulates his trade mark or encroaches 
upon his rights and privileges? These are large questions 
but will be clearly and forcibly dealt with in the forth- 


coming articles, which will commence in our next issue 





BUSINESS CONDITIONS. 

Has the reaction come? Is 1907 to pay for the great 
prosperity of 1905 and 1905? The backward season has 
affected many lines of business; the puncturing of more 
than one Wall Street bubble has had a dire effect in under- 
mining the confidence of the public and as a result general 
business suffers. It is a fact which is being recognized 
more and more clearly that no business stands alone. 

All are intimately connected and each one pays its 
quota of losses. First necessities may suffer or luxuries, 
but sooner or later all are affected. It is a time at which 
the careful merchant must look about him and be on his 
guard. 

We will be fortunate, indeed, if the reaction is not very 
severe, accompanied by heavy and prolonged crashes. The 
thunder and lightning of the commercial world strikes in 
all kinds of unexpected ways and places. It is the part of 
wisdom to be careful, both as to credit and stock 

Only a “son of a prophet” may safely predict, but he 


who has an eye open to conditions as they are cannot fail 








to recognize the limitations to which trading must be sub- 
ject for the next few months. 

The Spring trade has been nothing, or less. The retailers 
are overstocked and the wholesalers in almost every line 
find a difficulty in securing an outlet for their product. The 
result must be curtailment of business all along the line 
and in every line. We need to exercise considerable care 
during the next few months, or the consequences may be 
disastrous. 

On the other hand, our country is endowed with wonder 
ful elasticity. We are apt to compensate in other ways for 
the Spring losses, and then business will be normal by the 
Autumn, especially if the crop is good. It is not, therefore, 
in an utterly pessimistic spirit that we look forward 
There are many compensating elements to be considered, 
but the wise merchant will be a little conservative for a 
month or two until he sees how the commercial wind is 
blowing. It would be a radical error to go to the extreme 
and draw the lines too tightly, simply because the weather 
has been rather unseasonable. It is simply the part of wis- 
dom to be on your guard, lest any serious error is com 
mitted at this critical period, an error which may mean 
disaster. 

Business prospects are not good; yet they are not dis 
tinctly bad—the conservative manufacturer will look a little 
more carefully to his credits, and renew his efforts for trade 
of larger volume and better quality. That is the sum of 


present needs. 





REAL PROGRESS. 


¢ 


The principal reason for the fermented situated that 
has been brought about by the Pure Food and Drug Laws, 
is the lack of harmonious co-operation. This is not due 
to any lack of desire on the part of all interested parties to 
co-operate harmoniously, but simply to the fact that it has 
been impossible during the space of time which has elapsed 
since the various laws' went into effect to secure any more 
efficient co-operation. Great work has already been done, 
and is being done, and will be done to make substantial 
progress toward the happy condition that every one desires 
where various state and national laws will be uniform, and 
the honest manufacturer can make and label his goods in 
a way that will assure their frictionless reception in any 
state of the Union. 

While it is, of course, true that most manufacturers 
are straining every effort to interpret the laws properly, 
there are some, either through neglect or otherwise, who 
are still marketing products which make them liable to 
prosecution, Extract manufacturers, singly and associated, 


wish to avoid prosecutions wherever possible, but they 
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should always be sure that their hands are clean. We think 
the time has come when the goats should be separated from 
the sheep, and it may be that the interests of the honest 
manufacturers will be best served by giving publicity when 
ever there is violation by manufacturers who show no 
desire to get into line. 

During the past week we bought samples of two extracts 
in New York City, both of which were in clear violation 
of the New York State Laws, Federal Laws and every 
state law that has even been passed. One of these samples 
bore no manufacturer’s name or address either on the 
carton or on the bottle label. Furthermore, the main label 
declared it to be “Concentrated Extract of Vanilla” and 
on the reverse side of the bottle was a sticker with the 
“formula” as follows: Hydro-Alcoholic Ext. Mexican Va- 
nilla Beans.—Hydro-Alcoholic Ext. Tonka Beans (Syn- 


thesis). Sugar. .Color. The other sample was de- 
clared to be “Concentrated Extract of Vanilla,” and on the 
reverse side had a similar “formula” label declaring the 
contents to be “Pure Ext. of Mexican Vanilla, 16 2/3, ; 
Extract of Vanilla (sic), 162/3%; Ext. Cumarin (sic), 


82/3%; Granulated Sugar, 162/3%; Spirits, 162/34; 
Aqua, 25 

Both of these manufacturers on having their attention 
called to this state of affairs took immediate steps to change 
these labels. 

We will be pleased to have our readers send us labels 
of whose propriety they are not absolutely certain, whether 
the goods are made by them or by others. We have copies 
of the laws of all states, and are in consultation with 
We will be glad 


to render this service gratis, as it is our purpose to do all 


experts who may be of some assistance. 


we can to redeem the industry from the undeserved odium 
which has attached to it in some quarters. 





IS THIS TRUE? 

“At a recent Grand Rapids, Mich., meeting Gilman M. 
Dame of the State Dairy and Food Department discussed 
the Pure Food Law. He said that he had personally 
examined samples of extracts and spices put up by Mont- 
gomery Ward & Co., Sears, Roebuck & Co. and the Larkin 
Soap Co. and had never yet found a sample that would 
comply with the Michigan Pure Food Law. Questioned on 
this subject, the speaker was emphatic in backing up this 
statement. He said that the reason Sears, Roebuck & Co. 
were going out of the grocery business was because they 
could not comply with the National Pure Food Law and 
make any money on their goods.” 


We are investigating this matter fully and will acquaint 
our readers with the results. 





The Additions and Corrections, U. S. 
(8th Rev.) have been issued under date of May Ist, 1907. 


Pharmacopeeia 


Copies may be had by enclosing stamped envelope with 
request to P. Blakiston’s Sons & Co., Philadelphia. We 
shall present a thorough review of this work by experts a 
little later. Some question has already been raised as to 
the very low standards now acceptable. 





AND ESSENTIAL OIL REVIEW 


AMBERGRIS.* 
By Henry Datitey, New York. 


Ambergris was used by the ancients as a perfume by 
itself. How it was adapted to this purpose we are not 
informed. 

Later on it was, in combination with frankincense and 
myrrh largely used in the Roman Catholic churches for 
producing by the use of swinging censers and hot coals 
that permeating and fascinating odor which suffuses the 
atmosphere and appeals strongly to the senses. Its com- 
mon use, Owing to its increased costliness, has now been 
abandoned 

In the art of making perfumery there never was an in- 
gredient considered so indispensable as Ambergris, which 
is extensively used in its alcoholic solution. 

It is commonly supposed to be a morbid secretion of 
the liver of the spermaceti whale. The reasons for be- 
lieving it to be produced by disease are that the animals 
in which it is found are generally in an emaciated state and 
the lower part of the intestinal canal in which Ambergris 
is found is in a diseased condition. 

Ambergris, when of good quality, is of a pronounced 
gray color, streaked with black and yellow and very soft 
and pliable before exposure to the air; in fact it may be 
flattened between the hands. 

When slightly heated it emits an agreeable odor re- 
sembling somewhat that of Musk, only more delicate, and 
when blended in an Extract it loses its identity, but serves 
well as a fixative. 

The fusing point ts comparatively low, being 140° F., and 
if raised to a higher temperature gives off a white smoke 
which, when cooled, condenses into a fatty, crystalline solid. 

The part of Ambergris which is commercially valuable 
is called amberine, and is about 80 per cent. of the total. 
This is obtained by boiling in alcohol and separating the 
crystals that are formed by cooling the solution. 

Its fractured face presents a fine grain and when cut 
shows a waxy appearance. 

A comparatively simple test for proving the genuineness 
of Ambergris is to thrust a hot needle into it and it emits 
a very pungent, fragrant smell; also if melted it becomes 
uniform in its consistency. Counterfeits do not present 
these peculiarities. 

Ambergris is generally found floating upon the seas of 
warm climates mixed with the remains of the food of 
In size the lumps vary from 3 inches to 3 feet in 
diameter and from 1 pound to 20 or 30 pounds on the 
average, but it has been found as high as 180 pounds for 


whales. 


a single piece. These specimens have been very rare. 

Of the mafiy anima! odors used in the manufacture of 
perfumes, Ambergris is and has been the most expensive 
and its use is prohibited in any except first-class goods, 
because of the extreme cost. Modern science has, how- 
ever, produced an artificial product that is nearly as effi- 
cient as the genuine and at a much smaller cost. The 
rapid strides made by science in the last few years in ma- 
terials used in the perfume industry, justify the expecta- 
tion of a perfect artificial Ambergris in the near future. 


* Read at the late Convention of the Manufacturing Perfumers’ 
Association. 
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3Y ‘THEODORE RICKSECKER. 


(Read at the Late Meeting of the 


After our excellent President assigned me this big, 
comprehensive subject for a paper to be read before this 
intelligent body of fellow-workers, I nearly had a “tem- 
porary brain storm.” 

I was almost sure to share the fate of the Teddy bear 
who tried to get at the honey in the bee-hive without the 
bees knowing it. 

You wouldn’t let me look into your balance sheets the 
past 20 years, nor could I see the ledger accounts of our 
friends the crude material dealers. So I am driven to 
recollections, generalities and such approximate figures and 
real facts as are available, and place my reliance on that 
same old generous forbearance you have shown me in 
the past. 

This is a family talk and its deductions may not all sct 
well, but they are sincere. 

I saw a London invoice to Geo. Washington in 1777 for 
some luxuries including some toilet powder. 

It is 300 years since the Pilgrims landed at Plymouth. 

They were not given to the use of perfumery, but New 
England has consumed an enormous quantity since. 

In an old bookstall at Nantucket I picked up a book 
“The Boston Almanac for 1854,” including a business di- 
rectory. Under the head of Perfumers was a list of seven 
firms, one of which was classed as a manufacturer. Their 
names are not familiar to us. All gone. 

Jacques of Boston did considerable business at one 
time, as well as others, including Bailey, and Joseph 
Burnett. 

The record of the Perfumery business has been one of 
disaster. 

As an optimist, I repeat this phrase of a perfumer who 
has passed away, and whose success for a time was phe- 
nomenal. 

Let us look at the record. 

My experience dates from 1863. In the 12 years fol- 
lowing that date Philadelphia was the centre of the in- 
dustry. 

The following houses flourished there: 


X. Bazin, R. & G. A. Wright, 

Glenn & Co., Milliac & Young, 

Jules Hauel & Co., H. P. & C. R. Taylor, 
R. S. Christiani & Co., 


and others. The first named had a large building, up-to- 
date soap and other machinery and a laboratory equipped 
with the best available; a creditable plant. They had a 
fine clientele, and I knew of their balance sheet showing 
$18,000 on the right side of the ledger one year. The other 
houses were generally prosperous. 
Where are they to-day? 
Failed, quit the business, or dead. 


Manufacturing Perfumers’ Assn.) 


In New York the record includes these houses: 
Wm. A. Hinman, 
Phalon & Son, 

E. T. Smith & Co., 
F. B. Strouse, 


Edrehi, 
Zacharie, 
J. R. Pierson, 


R. D. Young, 


Cornell, Barclay & Co., and others; 
and these transplanted foreign agencies: 

Eugene Rimmell, Bush & Co., 

Defour, F. S. Cleaver & Son, 


Gelle Freres, The Crown Perfumery Co., 


all pulled out. 


Where are they? Failed, dead, or quit the business. 

There is no American house which has been manufac- 
turing Perfumery fifty years, unless possibly one—Solon 
Palmer. Alfred Wright began in ’66; Adolph Spiehler in 
‘76; Colgate & Co. in ’72. 

I applied to the Department of Commerce and Labor 
at Washington for their statistics of the Industry. 

Their reply acknowledged the complication of their 
statistics of the Perfumery business proper with those of 
other manufactured proprietary toilet goods, tooth washes, 
chalk, rouge, complexion goods, Florida water, face creams, 
barber supplies, &c. 

This necessarily swells the records abnormally. 

The figures are simply given.as a guide; as helpful in 
forming a fair judgment of the trend of the business. 

The Director of the Census wrote: “It is impracticable 
at this stage of the work to examine the individual reports 
to determine the number of establishments that are en- 
gaged primarily in the manufacture of perfumery.” 

Personally, I judge that a liberal estimate might be 
fairly considered to be one-half of each of the figures 
named as belonging legitimately to the Perfumery industry 
proper as we understand it. 

Their figures including all kinds of Toilet goods. 


No. Establishments. Capital. Value Products, 
NS wa han vce ues eeneees $813,000 2,203,000 
Ce en eer 2,238,000 4,630,000 
EN ee ee 3,490,000 7,087,000 
Ce ae re eT eer ee 4,843,000 11,133,000 


In estimating one-half above figures it will still be borne 
in mind that this half is subdivided by those who are 
wholesale perfumers exclusively, those who combine the 
business with drugs, department stores, mail order and 
“factory to home” establishments and even barber supply 
firms. 

In further effort to get some additional side-light upon 
the growth of the business, I applied to the Treasury De- 
partment at Washington for statistics of imports of certain 
crude materials, used more especially in perfumery and 
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as helpful in forming an estimate of the probable trend of 
our industry, and met with ready response, securing even 
some advance proof-sheets from the forthcoming Govern- 
ment reports. 

As many of even these selected items are consumed in 
the manufacture of goods other than legitimate perfumery 
these statistics are somewhat misleading. 

However, I have collated them as best as I could out 
of the mass of items and simplified them so as to present 
a fairly intelligent résumé of the record. The ratio or 
percentage of growth of our business is fairly indicated, 
on the reasonable presumption that perfumery keeps pace 
with their consumption in the other goods involved. 

These figures do not include many ordinary oils such 
as citronella, lavender, &c., the Messina oils of lemon, 
orange, bergamot and those of sufficient importance, like 
Attar of Rose, &c., to warrant separate classification, but 
those more specially consumed by perfumers, embracing 
also the Synthetic oils. These imports are scheduled as 


IMporTS OF EssENTIAL OILS AND COMBINATIONS. 


DG ae Nidecdcscndveccwerenredeeees $93,400 
MD neweica cove wacotneddadccvecsus 347,000 
Or ELC TER CEC COC TC 420,850 


Another indication of the ratio of growth of the busi- 
ness is in 


THE Imports of ATTAR OF RosEs. 


BP ritcheacsvnoariievwereancs $31,000 ozs. 
Piet uc ticsde tees wanccckenue s3.a74 ™ 
eek o Sad Seco ie baw ireenes 85,4690 “ 


though here again we concede large consumption aside 
from our industry. Another plausible indication is found 
in the comparison of statistics of Exports of Musk from 
Shanghai: 


In 1891, 2 and 3 to Paris ........ccccece 


MME feincacue wie ns 1,292 % 
TONE, WOME sive secons 635 sa 
int, tion; Sand 6. Paste cosiis cee ciewne 1770 «© 
Yt SOMEONE vce encvntens 157 9 
MS RRO Odnnarevueeauce 1,166 ro 


The practical transfer of the London market to New 
York will be noted. The American consumption increased 
85% the past 3 years over that of the same 13 years ago, 
while Paris has increased but 10‘ 

Assuming that all the above figures are fairly accurate 
and taking them comprehensively, as a guide in the esti- 
mates, we reach the following approximate 


DEDUCTIONS. 
hat the industry is represented by, say, 140 establish- 
ments. 
"hat the output has increased 33 1/3% the past 5 
years of general prosperity. 


That it has increased 33 1/3% 


in the previous ten years. 
[hat the output now may be about five millions 
annually, 
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Now WHat OF THE PossIBILITIES? 


The steady growth of the business for the past 25 years 
since 1880, even considering the increase of population 
from fifty millions in that year to say eighty-three millions 
in 1905, is very encouraging to the faith that America is 
bound to continue this growth within her own borders, 
and further develop an export trade. 

Very favorable conditions to this end seem to me to 
promise this consummation: 

1. We are securing as pure raw materials as any country 
in the world. 

2. At prices that are as favorable generally. 

3. We are better judges of quality, and more apprecia- 
tive of its importance. 

4. Our glassware, lithographing, &c., are bought at right 
prices. 

Now Wuat Are Our SHORTCOMINGS? 


This subject is of necessity tinctured with personal 
views: 

1. In my early visits to the laboratories of Europe the 
most impressive feature to me was the dates on the tinc- 
tures. 

You see rows of them, 1 year, 2 years of age or more. 

We are too impatient; want everything done quickly. 

If there is any business requiring deliberate treatment it 
is the making of perfumes. 

2. We emphasize the commercial end of our business, 
while they emphasize the artistic end. 


DIGNITY AND PROFITs. 


The perfumers of France will not stoop to put out any 
bottles short of an ounce, and the better class have fol- 
lowed this principle religiously; some for a hundred years. 

They are not afraid to ask a fair, round price. 


SELF RELIANCE. 


Our tendency to follow in the wake of the leading per- 
fumes of Europe is more than half wrong. 

Let us originate combinations of highest quality; create 
designs and standardize American perfumery till it reaches 
the goal of supremacy and is so acknowledged in the mar- 
kets of the world. 





PALM OIL SUPPRESSES THE TEST FOR OIL 
OF SESAME. 


At a revision of a case tried in the lower courts at 
Elberfeld, as we are told by the Pharmaceutische Central- 
halle, a sample of vegetable margarin (Sanella?) was ex- 
hibited, which on applying the test for sesame oil (a con- 
stituent of margarin) failed to yield it or gave but insuffi- 
cient evidence of its presence. As oil of sesame was 
known to be in the margarin and in sufficient quantity, an 
effort was made to find the reason for the failure of the 
test. If disclosed the fact the palm (cocoa) oil, the princi- 
pal ingredient of vegetable margarin, had the property of 
greatly weakening the sesame test, when freshly mixed 
with the same, and that in such mixture but a very short 
time suffices to enable it to suppress the reaction altogether. 
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ALL ABOUT THE CRUDE ARTICLE 


By L. Lopran, 


Kopra (also variously spelled half-a-dozen other ways) 
is the dried product of the cocoanut (kokos-nucifera). 
It contains 60 to 70 per cent. of fat. 

The nuts ripen throughout the year, hanging in pendant 
clusters close in and around the stems of the palm 
branches, which spread about on all sides, and reach up 
ward from the clustered head, forming the top of the tree. 
The nuts hanging lowest ripen first, the young nuts 
continually appearing above with the growth of the tree; 
and so the lower branches wither and dry, falling away 
as the younger branches push out from above. The body 
of the tree from the ground to the top—a distance reach 
ing up from 30 to most frequently 60 and even 80 feet— 
is smooth and bare, like a mere pole, supporting a head of 
nuts and sweeping branches. 


VALUE AND Divers—E Uses or THE Kopra OIL TO THE 
NATIVES. 

The value of the cocoanut is not confined to the single 
export product of kopra; the tree and its products are 
devoted to many uses. The wood in the green state is 
very porous and spongy, having consequently a_ great 
degree of resistance to rifle shot, so that in the tribal 
wars among the natives of kopra-producing regions in 
the Pacific it has been much employed in the building 
of defensive works. The oil enters in many forms into 
the domestic uses of the natives. It forms the basis of 
all their liniments and emollients in their simple but very 
rational “farmacopia.” It is used for anointing the body— 
a practice universally observed, and, m such a climate 
by no means so unreasonable as it might appear at the 
{rst glance. It has the effect of keeping the skin soft 
and fine, protecting it from sunburn, which in these lati 


tudes of a vertical sun, without protection, becomes very 


severe. It serves as well to repel mosquitos and othet 
small flying insects. Highly perfumed with a native es 
sential aromatic oil called the “moso-oi,” it is the general 


dressing for the hair, in the care of which these people 
are very particular and cleanly 

The nut itself is one of the standard articles of diet 
They are eaten in the soft, but somewhat tough gelatinous 
state, before they reach the “woody” condition in which 
they are familiar to the American people, when they are 
both palatable and exceedingly nutritious. Taken in ex 
cess, however, the most perfe ct nuts are liable to cause 
violent billous vomiting and purging, with accompanying 
depressing exhaustion, and inducing a repugnance to the 
nut which lasts a long time 

Kopra is continuously made, as the nuts ripen, from 
about the middle of April till the middle of October or 


early part of November—that is, during the dry season 


but the making is more active during July, August and 





New York. 


September. Curing can be done, so far as the supply 
of nuts goes, through the remainder of the. year; but the 
rains, varying from frequent to almost constant, do not 
permit of satisfactory drying even under cover, and the 
opened-out nuts are dangerously liable to spoil by the 
appearance of the familiar variegated-colored tlue mold. 
If this happens, it is rejected for exp6rt, but the natives 
do not waste it. They either employ it as stock feed, or 
cut it into finger-size pieces for candle light at nights, 
or as fuel for small cooking purposes. It burns freely, 
but with considerable smoke if consumed in quantities; 
yet the candle-like pieces, alone or in pairs, will burn 
smokelessly. There is always, however, the nauseating 
odor of partly-consumed kopra-oil fumes in a room 
always disagreeable during a warm, tropical evening, yet 
never so offensive as the fumes from kerosene lamps. 

When lacking water for tea-making, the cocoanut milk 
pure and simple has been used by the Asiatics. I have 
tried it at its best: it tastes like a poorly-prepared stewed 
tea would in America, although there was no “stewing” 
of the tea; the just-tapped milk from the new nut was 
brought to a boil in three minutes, instantly versed on 
the tea, and allowed to brew another three minutes; yet 
still it had a flattish, sweetish stewed-tea taste. After 
that taste, give me the pure. fresh cocoanut milk, and I 
will dispense with the tea! 

Sometimes also the kopra is roasted in closed vessels as 


coffee is roasted, and used as a substitute for that beverage. 


COLLECTING THE Kopra, 

You have all read possibly in your boyhood of the 
fanciful collection of cocoanuts by and with the aid of 
monkeys—the collectors shying stones at monkeys in_ the 
cocoanut trees, and the apes replying by breaking off and 
hurling nuts down at their tormenters. This is another 
one of these “travelers’ yarns” which are not so 


Here is the gathering process “in a nutshell”: <A_ boy 


rr man—usually the former—with a piece of sennet rope 
(about 18 inches long) looped on either foot, will climb 
the slender swaying tree with as much ease and rapidity 
as if it were a ladder The notched or corrugated surface 
of the bark of the tree, left where branches have in 
time grown from the ground up, catches the bit of sennet 
between the feet, while the weight of the body pressing 
downward clamps, as it were, the hollow of the ample 
feet firmly on either side of the trunk. By this means, 
the tree is ascended by a series of jumps, so to speak 
The climber, with a large knife, cuts away the matured 
nuts which cluster close about the butts of the branches 
\s they fall with a thud, and roll outside of the falling 
“danger zone,” they are gathered into piles. (In their 


thick husks, a blow from a falling cocoanut would about 








‘settle’ a man.) On the plantations they are gathered 
into panniers strung on asses, or into. baskets swinging 
on poles carried between two natives, and are finally piled 
into great heaps near the kopra shed. 

The nuts are not husked, the thick outer husk having 
become hard and brown like wood. They are dexterously 
split in two by an ax, and the hard white flesh is promptly 
cut out with a few turns of the kni‘e. Nothing remains 
but to spread it on boards or mats in the sun. A single 
day's exposure to a tropical sun desiccates it “dry as a 
bone,” although the dazzling snow-white of the freshly 
opened nut is sobered to a pearl-like whiie ; 

When cured, it is thrown into a heap in the shed, where 
it remains until sacked—a veritable feast for the rats, if 
there are any about—to be later laboriously carried, sack 
by sack, by wading out to the small boat, which in turn 
transfers it to the small schooner or cutter lying in 
deeper water, and from this in turn it is again taken to 
be stored elsewhere, or transferred to the deep-sea vessel 
for its final voyage. 

Kopra yields perhaps a greater percentage of oil than 
any other of the great oil-producing staples, under the 
modern process, whereby it is heated and subjected to 
two pressings, giving as high as 62 and 64 per cent. of 
pure oil 

Oil has also, as a curio, been obtained from the shell 
of the cocoanut. It has no commercial utility 
No nut in the world has the multi-utility of kopra 
It is a food, a light, a cleansing agent; and the milk that 
was in it is a life-giving drink. or can be converted into 
soul-destroying alcohol (arak); or even imo an excellent 
vinegar for your sourkraut. As if this list was not suffi 
cient, you can, by evaporating the fresh milk, obtain the 


pure Indian sugar known as Jagert. 


Soap Mapr Direct FrRoM Kopra 


Many years ago a process was patented for the direct 
Those interested can look up the 
Here's the 


saponification of Kopra 
patent name, Liebrich “germ: “The Kopra 


is comminuted, then saponified with caustic soca lye, and 





the soap-paste separated from the cellulose by means o* 


a centrifugal machine. By salting out the paste, a grain 
3 a I 
soap 1s obtained which is so hard that it cannot be cut by 


f 


any of the usual cutting machines.” “Soaps made « 
cocoanut oil are difficult to salt-out; and when finally 
separated by the use of too much salt, they inclose a 
considerable quantity of the latter.” It was to remedy 
this defect that the soap-direct-from-Kopra patent ma 
terialized ; and it is claimed that as a soap-stock for toilet 


soaps, the direct Kopra process produces a “remarkably 
mild and agreeable article.’ The inventor specifies in his 


claim that his process “is the only sure method by which 


a neutral soap can be technically obtained.” However, the 
patent has many years since expired, and the process is 
now free to all who care to copy it—if it is worth using; 
and 97 per cent. of all patents issued are utterly worth 
less (commercially)—do not yield one penny to their 
schemers, and are never heard of mor¢ 


s * ‘ 


lhe cocoanut grower is not obliged t6 export his nuts 
Kopra. He may express the oil himself; roundly, 
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fatty nuts will yield a gallon. But this has been tried, 
and failed. Casks must be found to convey it to market; 
these may leak and damage other goods; then the oil 1s 
liable to uncertain and carly rancidity, and liable to re- 
jection by the shipper. For Kopra oil or cocoanut oil 1s 
never a firm fat in the tropics, but a water-white fluid 
which can only really safely be: stored in seamless tron 
buckets and casks. Even among the consumers thereof 
in northern climates, it is only during the cool and cold 
months seen as a solid, or semi-solid 
Primitive Native Kopra Or, MAKING 

In the old days, before Kopra was exported in sacks 
from Ceylon to be expressed in European oil-mills, the 
oil was sent in casks weighing from six to eight cwts 
each. To obtain the oil, the native process was to 
knock the nuts whole out of their shells—they had a 
knack of deftly cracking the shell so that it easily split 
away from kernel. Then the nut was slit in two “in 
a twinkling” over a trough, which received the milk 
(to be soon converted into the spirituous drink, arak). 
Next, the nuts were reduced to pulp in a heated mortar 
partly filled with boiling water, and the oil skimmed off 
periodically. This primitive process naturally left a pulp- 
residue still rich in fats, known as punak, and this was 
deemed highly fattening for pigs and poultry. 

Then came the hydraulic presses—many of them of 1,500 
horse-power 

x * ~ x kK 

The just-expressed Kopra oil has a melting point of 
about 75° F., down to €8° F., that from Cochin China 
averaging the higher melting point. The oil extracted 
from the ‘resh nut is always esteemed—if for a snow 
white soap—over the expression from the dried product 

Kopra is bought from the natives, who make and sell 
it in. small quantities—selling it as it is made almost en 
tirely for trade, such as canned meats, biscuits, prints, 
loat lumber, and other articles suited to their few needs 


Full cash is rarely paid, but part-cash sometimes is, and, 


latterly, even the full cash price has been stipulated by 
some of the natives 

Green Kopra—fainly dried, and liable to much shrink 
re—is worth, and has been for some years past (in spite 
of occasional laxness in foreign markets), 114 cents a 
pound when bought from natives. The Kopra_ buyers 
pay from $1.25 to $1.50 per 109 pounds. It is charged 
that it is the collecting exporters who are making all the 
money over the enhanced price of Kopra. It would, of 
course, be cheaper for the quantity-importer to send his 
own representative to purchase direct from the native 
growers 


k k * « & al 


Of course what has been related here about the pro 
duction of the crude Kopra will be “chestnut” informa 
tion to those who have traveled in Kopra countries and 

n the process. But there are many who are 
‘ortunately informed, and to whom the present paper 
will be “news.” For there is no literature on the subject 


of Kopra. You can search the encyclopedias and text 
books of commerce in vain for other than a half-dozen 
line paragraph. It has remained for this journal to “make 


lierature’” on the matter 
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¥ THE NATIONAL FOOD AND DRUGS ACT IN ITS RELATION TO 
THE TOILET GOODS INDUSTRY.* 
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By Caswett A. Mayo, Pu. G., Epitor oF THE “AMERICAN DruccIs’.” 


Mr. President and Members of the Manufacturing Per- 
fumers’ Association of the United States 


GENTLEMEN: First let me express the deep appreciation 
of the honor I feel at being your guest to-day. It was, 
I assure you, with diffidence that I undertook the task of 
addressing you upon the application of the National Food 
and Drugs Act to the Toilet Goods industry. That diffidence 
turned into dismay when I began to realize, after a little 
study, the numerous difficulties which confronted me. You 
have all received copies of the text of the act and of the 
regulations provided for its enforcement by the commis 
sioners appointed for that purpose by the Secretary of the 
Treasury, the Secretary of Agriculture and the Secretary 
of Commerce and Labor. In view of the possible bearing 
which this act and these regulations might have upon the 
conduct of your business, it is fair to assume that you have 
given both serious consideration. - For addressing you on a 
subject with which you must be familiar, my only excuse 
is that by interviews and correspondence I have been 
brought into contact with a large number of manufacturers 
and dealers whose preparations are affected by the act, 
and have found among these men a great diversity of 
opinion regarding the details of the application of the law 
and regulations. By consultation with the authorit« it 
Washington regarding a number of cases which have come 


under my observation, I have learned something of the 


methods of reasoning followed by the authorities in inter 
preting the act, and also have been informed as_ to 
their views on many points which have been brought for 
ward from time to time by others for decision, but con 
cerning which no official “food inspection decision” has 
been rendered. The most that I can do is to give you th 
benefit of this experience, and thus possibly save some of 


you some slight annoyance 

I expressly disclaim any intention of endeavoring to con 
strue the law on my own responsibility. I doubt if the con 
struction which has been placed upon some of the details 
of the law and regulations would be upheld by judicial 
decision, but the manufacturer, as a rule, is amply content 
with learning the views of the authorities whose duty it is 
to enforce the law, and is perfectly willing to comply with 
those views even though they are not in accord with what 
he individually considers a sound interpretation of the 
act, for the reason that compliance will, as a rule, entail 
much less hardship and expense than would be involved 
in an open defiance of the views of the authorities, with 
the risks involved of court costs, legal fees and the ul 
timate possibility that the executive have not erred in their 
construction of the law. I shall therefore sedulously re 
frain from the intrusion of my personal views where they 
happen not to be in accord with those held by the chiefs 
of the bureaus concerned with the administration of the 

* Read before the Thirteenth Annual Meeting of the Manufacturing 


Perfumers’ Association of the United States, held at New York, April oth to 
rath, 1907. 


law, and shall state briefly what I believe to be the inter- 
pretation which has been or which would be placed upon 
the law in its application to specific instances of interest 
to the members of your association. It is, of course, pos- 
sible that even here I may err in my understanding of the 
proper interpretation. But I have been at much pains to 
avoid error, and hope that I shall not prove a blind leader 
of the blind. 

I feel all the more justified in addressing you in view 
of the wording of the following decision published by the 
Secretary of Agriculture. ‘The Honorable Secretary says: 

“Many letters have reached the Department asking for 
action on very important questions connected with the food 
and drugs act which require much study and time to se- 
cure all the facts necessary to the rendering of a just deci- 
sion. It is impossible to answer all such letters in detail. 
The following general statement shows the attitude of the 
Department on questions of this kind. 

“All manufacturers and dealers have copies of the law 
and regulations, or can secure them and study them care 
fully. Each manufacturer and dealer should conduct his 
business as nearly as possible in harmony with the law as 
he interprets it. When each particular problem involved 
reaches a solution in this Department, it is hoped it will 
be found that the manufacturers and jobbers have come 


also to a similar decision in the matter. Public notice will 


be given of each decision as it is issued, that the manu- 
facturers and dealers may be informed and be able at once 
to place themselves in line with the decisions of the De- 
partment. In this way it is hoped that the injustice will 
be avoided in the execution of the law and every one be 
given an opportunity to put himself right and to have due 
notice of decisions which may be made. 

“The Department will use every endeavor to reach 
prompt decisions, but must take time to collect the facts 
and subject them to a proper study; otherwise the deci- 
sions would not have the value which would attach to them 
in important matters affecting the execution of the law.”— 
(Food Inspection Decision. 49.) 


The first point to be considered in a study of the law 
in its application to your own particular field of work is 
the precise definition of the terms used in it with a view to 


establishing the limitations of the application of the act. 


DEFINITION OF Foop AND Drucs. 


If your goods come under neither of the two classifica- 
tions covered by the law, that is, if they are neither foods 
nor drugs as these terms are defined in the act, you need 
give no further thought to the food and drugs act. You 
must remember, however, that the definitions laid down in 
the act are not exactly in accordance with common usage. 

The term “drug” is defined as including “all medicines 
and preparations recognized in the United States Phar- 
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macopeeia or National Formulary for external or internal 
use, and any substance or mixture of substances intended 
to be used for the cure, mitigation, or preventation of 
disease of either man or other animals.” 

The “food” includes “all articles used for food, 
drink, confectionery or condiment by 
animals, whether simple, mixed or compound.” 


term 
man or other 

It is essential not only to bear in mind these two defini- 
tions jointly, but to remember that the regulations for the 
two classes of substances, that is food and drugs, differ, 
and that therefore the method of treating a substance will 
vary according as to whether it is considered a food or a 
A notable treat- 
ment of preparations which might be considered as_ be- 


drug. instance of the difference in the 
longing to either class occurs in the case of flavoring ex- 
tracts. Under Food Inspection Decision No. 47 issued by 
the Secretary of Agriculture, the statement is made that 
“the percentage of alcohdl is not required to be stated in 
the case of extracts sold for the preparation of foods only. 
It is held, however, that extracts which are sold or used 
for any medicinal purpose whatever should have the per- 
This decision will 
bring into question the status of several flavoring extracts 


centage of alcohol stated on the label.” 


which are also used at times for medicinal purposes, as 


for instance, essence of peppermint and tincture of ginger. 
THe DEFINITION OF Druc. 


It would be difficult to conceive a more comprehensive 


definition of the term “drug” than that laid down in the 


act. The reference to the Pharmacopceia and to the Na- 


tional Formulary makes the term include some articles 


which are not really drugs, as they are merely reagents 


The essential feature of the definition is included in the 


following words: “Any substance or mixture of substances 


intended to be used for the care, mitigation or prevention 


of disease of either man or other animals.” 


A consideration of this definition will immediately sug 


gest a long line of articles as coming under this act 


Several of the members have been kind enough to furnish 
me with copies of their price lists, and from these I have 
compiled the following list of articles which, I believe, un- 
doubtedly under the act, because of the 


comes either 


title itself, as in the case of quinine hair tonic, or on 


account of claims set: forth on the label: 


ARTICLES AFFECTED BY THE ACT. 
Tooth Tooth Wash, 


Tooth Cream, Cold Cream, Camphorated Cream, Bay Rum, 


Quinine Hair Tonic, Powders, 
Complexion Jelly, Eau de Quinine, Glycerin and Rose 
Water, Glycerin, Freckle Lotion, Pearl Cream, Smelling 
Salts, Camphor Ice, Borated Creams, Flavoring Extracts, 
Jelly, Pharmacopeeial tinctures, Pharmaco- 
peeial spirits, Witch Hazel, Castor Oil, Sweet Oil, Talcum 
Powders, Glycerin Lotion, Quinol Hair Lotion, Aromatic 
Smelling Salts, Vaseline Preparations, Oil Petrole, Oil 
Vaseline, Headache Cologne, Liquid Green Soap, Toilet 
Cerate, Cocoa Butter, Aseptic Borated Complexion Soap, 
Antiseptic and Medicated Soap, Skin Soap and Capsicum 
Drafts. 


Petroleum 


A consideration of this list, which is necessarily imper- 
fect, as in many instances I had no copies of the labels or 


advertising matter which accompanied the preparation to 
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guide me, will serve to bring out the following general 
classes of preparations which are made by some of the 
members of the association as coming within the meaning 
of the act, and which under its terms will be considered as 
“drugs,” and must therefore conform to it: 

Hair Tonics—which are intended to promote the growth 
of the hair by the prevention of cure of diseases of the 
scalp, tooth powders, pastes, and washes—as these are in- 
tended to prevent diseases of the teeth; smelling salts— 
which are used as a tonic inhalant in case of fainting; 
camphor ices, ceratum camphore—practically identical with 
the article official in the pharmacopeia under the name 
of petrolatum; freckle lotions—as a freckle may be con- 
sidered as a disease; Glycerin, and the various official 
tinctures and castor oil which are, I observe, listed by a 
few of the members, of course come under the food and 
drugs act. Flavoring extracts come under the definition of 
foods, and therefore must comply with the standards and 
nomenclature laid down in circular No. 19 of the De- 
partment of Agriculture, though this has been amended in 
some details by one or two subsequent decisions. Glycerin 
and Rose Water both being official in the Pharmacopceia, 
a mixture of the two under their joint names will natur- 
ally be considered a drug. Talcum being recognized in 
the Pharmacopeeia, it has been held by the Department of 
Agriculture that all talcum powders and, so I am recently 
informed, all face powders of every description, come under 
the act and must be labeled in accordance therewith. This 
decision is not in accordance with an opinion given me 
at the Department in December, and made public by me, 
but it must be borne in mind that the Secretary of Agri- 
culture and his staff reserve the right to change decisions 
and amend them from time to time, even after they have 
been officially published as food inspection decisions. Such 
a change, indeed, has been made in the Food Inspection 
Decision No. December 13, and 
which has been issued in amended form on February 21. 


46, which was issued on 


In the same way I was favored with an opinion in De- 
cember to the effect that Bay Rum as such did not come 
within the meaning of the act. Since then I have been in- 
formed by the authorities that their views on this subject 
have changed, and that Bay Rum is now considered by 
made and labeled 
This means that only ethyl 


them as a drug, and therefore must be 
in accordance with the act 


(grain) alcohol may be used in the manufacture of Bay 


Rum. This title Bay Rum, by the way, is really a mis- 
nomer in so far as it applies to the domestic article, as it 
and 
view of the fact, how- 
ever, that the preparation was official in the United States 
Pharmacopeeia of 1890 under the 


is not really distilled, but is a mixture of alcohol 


various flavoring ingredients. In 


title of Spiritus Myciz, 
the name Bay Rum being given as a synonym, there would 


seem to be warrant for marketing the domestic prepara- 
tion under the title, although it consists merely of a mix- 
ture of flavoring ingredients with alcohol and water. So 
far as I am aware this particular point has not been ruled 
on by the authorities. The only cologne of which I have 
under the act is the 
The title 
of this alone would probably be considered sufficient to 
bring it within the meaning of the act. 


(To be 


observed that seems to have come 


headache cologne made by one of the members. 


Continued. ) 
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By James E. 

In Revelations the four living creatures and_ the 
twenty-four elders before the throne of God are said 
to offer incense, which is the type of the prayers of the 
saints. In the ancient world the idea was universal. We 
see it exemplified in the swinging censers of the Christian 
cathedrals and in the smouldering joss sticks of the 


Chinese temples down even to our own day. | 
that the 


may say 


pious Christian writers find in sweet breath of 
all these odorous natural products a symbol of the breath of 
the divine life in the soul 

In that favored region of the earth lying between the 
Tigris and Euphrates, probably the cradle of Aryan civiliza- 
tion, and believed by some to be the veritable site of the 
Garden of Eden, it is not unreasonable to suppose that the 
mankind first acquired a taste for 
this 


city of 


ruddy or white races of 
Archzologists have 
the An- 


zamites, the ancestors of the Aryan race, and also the city 


the use of perfume. In 
the 


region 
uncovered ancient Susa, founded by 
of Nippur, the Calnet of Genesis, one of the four founded 
by Nimrod, grandson of Ham. Here we have evidence of 
a high civilization, reaching back almost eighty centuries 


before Christ, in which perfume doubtless played a part, 


for in the excavations have been found perfume bottles 
of glass and alabaster, and omtment boxes of porcelain and 
chalcedony, bearing inscriptions in the cuneiform char 
acters, as yet undecipherable. Among the refined and 


luxurious people of the great Eastern empire, growing out 


of the foundations laid by Ashur, the son of Shem, and by 


Nimrod, the love of flowers and perfumes developed into 


a passion. In this empire lay those stupendously large and 


incredibly luxurious cities, Nineveh and Babylon—veritable 


wonders of the ancient world—in which perfumes were 


employed to an extent which staggers belief. Herodotus, 


the father of history, who visited Babylon, records that 


incense, to the extent of one thousand talents, was burned 


before the fifteen-million-dollar golden image of the god 


faal, on an altar of massive gold. The rites in honor of 


Nimrod, of Semiramis, the great queen who raised Baby 


other adored 


lon to the height of its splendor, and to 


sovereigns, also consumed vast quantities of the choicest 


aromatics. All that the country produced did not suffice 


for its needs, and so the Arabians were drawn upon for 


a yearly tribute of one thousand talents of frankincense 


The people of Babylon perfumed their whole persons with 


costliest scent; and at their great festivals and banquets 
fragrant cassolettes burned continuously. The Medes and 
Persians inherited these luxurious tastes, and among the 


Syrians and Lydians, in later times, the great attention to 


the toilet, and the lavish use of scents of every de scrip 


tion, was carried to an extent which developed effeminacy. 


sabylon received rare spices from the Indies and the 


Gulf of Persia, odorous gums from Arabia, and fragrant 
balsams from Judea. From Babylon the Pheenicians dis 
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Davis, 


DETROIT, 


other 


tributed them by Tyre and Sidon to Egypt and 
lands. 

The Egyptians, whose authentic history runs back to the 
dawn of recorded time, rivaling in antiquity that of the 
Sabylonians and the Jews, developed an amazing grandeur 
in religious rites, and are known to have employed per- 
fumes as early as the Fourth Dynasty, about forty cen 
Christ. In the 


clouds of incense arose without cessation. 


turies before worship at Heliopolis 


Before the altar 


sun 


of the sacred bull, Apis, fragrant oils burned dey and 
night. On the altar of Isis, at her annual festival, the 
burnt offering was an ox, stuffed with frankincense and 
myrrh, and basted with fragrant oils; and at the semi 


annual feasts of Osiris, spices and fragrant oils were used 
symbolically, and odorous resins, myrrh and knuphi, were 
offered thrice daily. O’%ten in a ceremony of a devotional 
nature, as many as a hundred flower-decked chiidren car 
ried vases of gold filled wih incense, myrrh and saffron, 
and in the procession were dromedaries laden with incense, 
Per 


fumes were used with a luxuriance which filled the air for 


cannel, cinnamon, iris and other precious aromatics. 


miles, and which lasted for days. well calculated to produce 
a permanent impression upon the senses. 

The Egyptian belief in the transmigration of souls led 
to the embalming of the bodies of the dead, and this was 


» successfully accomplished with the aid of spices, gums 
and perfumes, that wealthy Egyptians were able ‘o con 
template the ‘well-preserved features of their reverenced 
aneestors for many generations 

The Egyptians reveled in the bath, and for toilet pur 
poses used perfumes as lavishly as in their religious rites 
They 


fragrant oils and ointments, and used them also upon the 


and funeral honors rubbed their persons with 


wigs which protected their universally shaven heads from 


the scorching heat of the sun. The priests for a long time 


had a monopoly in perfumes, being alone skilled in their 
compounding, and were thus the original manufacturing 
perfumers 

with 


Arabia the 


which were transported in caravans across the 


Persia and supplied Egyptians many 


perfumes, 


desert. The products from Ethiopia, and all the shores 


} 


of the Red Sea, arrived direct. About the first century be 


fore Christ, a quarter of Alexandria, the capitol, was 


made up of perfumeries and factories of such importance: 


that the workmen handling the valua>le materials em 


ployed were searched when leaving their work, as are the 
employees in the diamond mines of Brazil and Africa 
In Egypt, flowers and perfumes entered ‘reely into every 


function, from the worship of the gods and the cor 


nation of the kings down to the embalming of the sacred 
and crocodiles 


cats Cleopatra made lavish use of them 


and they were among the means of seduction she brought 


into play at her first interview with Mare Antony on the 


banks of the Cydnus 





Abraham, the father of the Hebrews, who lived two 
thousand years before Christ, passed his earlier years in 
Mesopotamia, but went thence to Canaan, “the promised 
land.” The history of his people begins about five cen- 
turies later, with the flight of the children of Israel, to 
We are told in the 
Scriptures that for nearly four hundred years they were 


escape the oppression of the Pharaohs. 


governed by God himself, speaking through the high priest. 
Moses, the leader, received his instruction in the art of 
perfumery directly from the Deity. In Exodus we read 
the command: “Take thou sweet spices, stacte and onycha, 
and galbanum, these sweet spices with pure frankincense ; 
And thou shalt make 
it into a perfume, a confection after the art of the per- 
And thou shalt 
beat some of it very small and put it before the testimony 


of each shall there be a like weight. 
fumer, tempered together, pure and holy. 


in the tabernacle of the congregation, where I[ will meet 
with thee; it shal? be unto you most holy.” 

There was a special prohibition added that no man 
like for 


condign punishment 


make the 
that 
and princes who disregarded the injunctions of Moses and 


should private use. The Scriptures 


record was visited upon kings 
Aaron in this particular. The Jewish priests burnt in- 
cense morning and evening, and the high priest solemnly 
burnt it on the great day of atonement. Moses was also 
directed by the Deity to take the principal spices, pure 
myrrh, sweet cinnamon, sweet calamus, and cassia, and 
with olive oil to make a holy ointment for use in the high- 
est religious ceremonies. These two divine formule are 
the most ancient for odorous compounds on record. It is 
interesting to note that Bezuleel and Aholiab, “expert in all 
manner of workmanship,” were the persons charged with 
the preparation of these formule. 


We 


perfume that 


may suppose that the Jews had the same love of 


characterized all ancient people. It was 


strengthened during their sojourn among the Egyptians, 
from whom also they acquired many hygienic laws and a 
fondness for the bath, which largely increased their em 


The 


almost 


ployment of perfumes. Scriptures show that per- 


fumes entered into every relation of Jewish life. 


So indispensable were perfumes considered for the bridal 
toilet that one-twelfth of the bridal dowry was set apart 
and fragrant 
\rabia \ 


famed balm of Gilead. It 


for their purchase. In Judea spices gums 


abounded. It was indeed a_ second notable 


product was the far is believed 


that the pungency of perfumes was the characteristic most 


appreciated by the Jews. But Pliny informs us that there 


were fashions in perfumes as in raiment 


In Scriptural times perfumes were among the most 


valued gifts of royalty. The Queen of Sheba, when visit 


il 


g Solomon, brought him “such spices as had never been 


seen.’ King Hezekiah displayed “spices and sweet oint 


ment” when exhibiting his treasures to the Babylonian en 
voys. All 


and bedding, as 


ranks used per‘umes, scenting their clothing 


well as their persons 


New, we 


Christ 


find 
The 


Babe 


Passing from the Old Testament to the 
perfumes still in high favor in the time of 
Magi offered gold, frankincense and myrrh to the 
in the 


to the 


manger 


custom of anointing the head of a guest to honor 


: . 
him, as was done in Egypt 
(To be « 


ontinued.) 
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In the Gospel of Mark reference is made 


FLAVORING EXTRACT DEPARTMENT 


Conducted under the auspices of THe AMERICAN Ex’Ract 
MANUFACTURERS’ ASSOCIATION. 
A. J. Bastine, President, 19 Warren St., New York. 


C. Van Skiver, Secretary, 29 Murray St., New York. 


REVENUE LAWS APPLIED TO 


MANUFACTURERS. 


EXTRACT 


letter from the Blanke-Baer Chemical 


Co., of St. Louis, stating: 


Pursuant to a 


“A Special Revenue Agent of this district has 


menced to levy tax on the Flavoring Extract Manufacturers 


com- 
of this city as Rectifiers, Wholesale Liq. Dealers and Re- 
tail Liq. Dealers. 

“After levying his tax upon a dozen or more of this 


city, our turn arrived and you as well as we know that 
under the construction of the Revenue Act none of the 
Extract Manufacturers.are liable to said special tax. We, 


of course, protested and handed in our claim for abate- 


ment of said tax, and while the abatement has not yet 
been allowed we succeeded in getting a hearing before the 
commissioner at Washington and our Dr. -Baer goes to 
Washington this coming week and will appear before the 
commissioner on the 25th or 26th of this month to protest 
against the assessment levied upon us.” 

Dr: T. 


seeing the danger, went to Washington. 


C. Stearns, as representative of the Association, 
Should this idea 
of making manufacturers of Flavoring Extracts pay the 
Rectifiers tax of $200, the Wholesale dealers’ tax of $100, 
and the Retail dealers’ tax of $25—$325 in all—be applied 
all over the country as has been done in St. Louis, and then 
it would affect not only the members of our Association, 
but also every manufacturing Perfumer, Wholesale Grocer. 
Retail Grocer and dealer in perfumery in the country 


Dr. Stearns met Dr. Baer, of the Blancke-Baer Chem 


Cé., of St. Louis, in Washington on the 25th 

Dr. Baer stated that the West India Man. Co. were 
compelled to pay $570.00; Kuehne Flavor Co., $405.00; 
Eddy & Eddy, $500.00;; Red Cross Vinegar Co., 


$500.c0 
abl 
la with flavoring extract in it); 
Medicine Co., 


the Liquid Carbonic Co., 


le than 


(they make an artificial cider, but are not more | 
any druggist who sells so 
Dr. Wirt, $3 


7 $200.00 : 
Oakes Candy Co., 


50; Dr. Hoffman 
$37.50; a large 


from Blancke-Baer Co 


sum, and the emount demanded 
was $487.50. This they have refused to pay 

Fhree of these concerns manufacture a bitters, which 
probably makes them liable to the assessment, but in all 


cases except the cider and candy case (evidently fined for 


having extracts in their possession) the chief count against 


these parties was as manufacturers of flavoring extracts 


In all cases the amount included a penalty of 50%, imposed 
because of non involuntary payment 

The law defines Rectifiers as follows: 

“Every person who rectifies, purifies, or refines distilled 
spirits or wines by any process other than by original and 
from mash, wort, or 


continuous distillation wash, through 


continuous closed vessels and pipes, until the manufacture 


thereof is complete, and every wholesale or retail liquor 
dealer who has in his possession any still or leach tub or 
who keeps any other apparatus for the purpose of refin 
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ing in any manner distilled spirits, and every person who, 
without rectifying, purifying or refining distilled spirits, 
shall, by mixing such spirits, wine or other liquor with any 
materials, manufacture any spurious, imitation or compound 
liquor, for sale, under the name of whiskey, brandy, gin, 
rum, wine, spirits cordials, or wine bitters or any other 
name, shall be regarded as a rectifier and as being engaged 
in the business of rectifying.” 

Wholesale Liquor Dealers are defined as dealers in 
distilled or malt liquors in lots of more than § gallons at 
one time, and retail dealers as selling in lots of less than 
5 gallons at one time. 

The amounts assessed the St. Louis parties included 
all three, with a penalty, as stated, of 50% added. 

The above extracts are from the U. S. Revenue Law, 
edition of 1900, page 121. 

The representatives proceeded at once to the office of 
the Commissioner, and were received by Commissioner 
Yerkes, who agreed with them that Extract Manufacturers 
do not “manufacture imitation or com- 
pound liquor for sale” and do not deal in them, and there- 
fore are not liable under the law. 
go further into the matter, 
Deputy, Mr. Williams. 

Mr. Williams read Circular No. 


lowing paragraph occurs: 


any spurious, 
He would not, however, 
but referred it to his Chief 


640, in which the fol- 

“This office does not wish to interfere with or embarrass 
legitimate manufacturers of extracts or syrup, soda water 
or other similar beverages which are recognized as non- 
drinks ; that 
matter by what means produced, 


alcoholic compounds ot but it is intended 


alcoholic beverages, no 
shall not be vended without payment of special tax by the 
vendor.” 

Deputy Williams then found that the case had been 
referred to the Claims Department. 

Mr. Johnson, in charge, gave a very courteous hearing, 
and said he thought the 50% penalty should be remitted, 
but he would not rebate the special tax, either as rectifier, 
or wholesale or retail liquor dealer, on the ground that 
extracts large 
The 
case was argued very fully, but it is apparent that, when 
any parties who may be assessed as these parties have been, 
THEY PAY THE 


flavoring contain an amount of alcohol 


enough to include them in the prohibited articles. 


AND II MONEY, thus bringing the case 
into the Department of Claims, such parties will find it 
very difficult to obtain an abatement of the assessment. 
April 25th, Mr. Williams said there would be no assess- 
ment on account of flavoring extracts, but that he found 
Circular No. 
676 of the Revenue Department requires all manufacturers 
of Bitters to take out a 


that the Company had been making Bitters. 


Rectifier’s license. 

Blancke-Baer not having joined the Judiciary Commit- 
tee, the Association will do nothing towards relieving them 
except to aid in every possible way to;so adjust the matter 
that the Department will not assess manufacturers of Ex- 
tracts. It should be remembered, however, that the extract 
count is the one upon which this assessment was made, and 
the inspector who made it so expressly stated. 

But the 
opposite view 
are NOT liable, and that Bitters makers are. 
we shall get the whole assessment remitted. 


authorities at Washington take an entirely 
that manufacturers of extracts 


We believe 


of the case 
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The fact remains that manufacturers of flavoring ex- 
tracts have been made to pay a large sum—simply because 
there ARE manufacturers of flavoring extracts, and for 
no other reason. Under the law Extract Manufacturers 
could be made to pay, as could perfumers and others who 
use distilled spirits in this manner. ‘That they are not 
made to pay is due more to the leniency and fairness of the 
Department than to the wording of the law. 


NEW YORK STATE PROSECUTIONS. 


We learn that the Department has abandoned its atti- 
tude as asserting the existence of 5% standard for lemon 
extract, and that, in some cases, at least, the prosecutions, 
which had been commenced, have been abandoned. Any 
of our members whose goods may be attached, should at 
once communicate with the Judiciary Committee, who will 
give the matter effective attention. 


THE NEW YORK JOURNAL OF COMMERCE. 


This paper continues its attacks upon the manufacturing 
interests of the country under the guise of news from 
the Washington Correspondent. ‘The latest is the intima- 
tion that the Judiciary Department of the Government has 
given its opinion that Wiley may continue to make “stand- 
ards’”—that harmless colors in food products will be pro- 
hibited, and that the work in the enforcement of the Pure 
Food Law is being held up by “experts” and others “in- 
terested in adulterating food products.” 

Many of our members have not sent the tentative sub- 
scription to the fund for defense in case of prosecution. 
We beg again to call attention to the value of this means 
of defense. At the same time, it is to the interest of 
EVERY MEMBER, that NO INDIVIDUAL MEMBER 
shall be made the point of unjust attack, or of prosecution. 
The value of this defensive plan is therefore apparent, and 
in view of the continuous unjust attacks which have been 
Manufacturers, it is certain that we 


made on Extract 


should combine for mutual defense. 





Sitting as referee for the United States Circuit Court, 
General Appraiser Wilbur F. Lunt began the taking of 
testimony April 17th in a case of widespread interest to 
perfumers, involving the question whether a certain article 
admitted free of duty as “enfleurage grease” is to be classi- 
and cent. ad 
The Board of General Appraisers originally up- 
held the claim of the importers, Ungerer & Co., for free 
entry, but the Government was dissatisfied, and took an 
appeal. 


fied as an essential oil assessed at 25 


per 
valorem. 


Many perfumers were present at the hearing, among 
those on hand being Theodore Ricksecker, president of the 
Manufacturing Perfumers’ Association. 


You are giving us a paper that merits the hearty sup- 
port of every man in the Perfumery business. Success to 
the AMERICAN PERFUMER. 

Darius McCLEAN. 

Detroit, Mich. 
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FRANCE. 


Grasseé (A. M.).—The so-called “Syndicate” of Manu- 
facturers of Perfumers’ Raw Materials of Grasse has taken 
up the matter of protecting their interests by a proper 

;. The 
Committee for this Syndicate is M. Espinasse, President; 
M. A. Merle of Bruno Court, M. Amic of Roure-Bertrand 
Fils, M. P. Jeancard of Jeancard Fils & Co., and M. Cresp 
of Cresp-Martinenq, Secretary of the society. 


tariff, with the Minister of Commerce and Industry. 


In its letter 
to the Minister this Committee asks for protection against 
foreign goods, especially those coming from the laboratories 
of Germany and Switzerland. They ask free admission of 
certain essential oils which cannot be produced in France, 
but which are valuable for perfumers after proper purifi- 
cation, and that these should be permitted to lie in France 
for 12 months before exportation. The most interesting 
feature of this movement is the co-operation of all the 
great houses of Grasse and Cannes, a tardy recognition of 
the common interests which should bind them together for 
united action in their own behalf. 

At a late meeting of the Agricultural Society of Grasse 
there was a spirited discussion of certain resolutions con- 
cerning the weekly day of rest, to be laid before the Min- 
ister of Labor. M. Amic (Roure-Bertrand Fils) objected 
to a statement made by the Inspector of Labor in which 
he classified the perfumery industry as one of “seasons.” 
Others expressed their views pro and con, and finally the 
resolution was modified to cover all views. 

The Centenary of Fragonard was celebrated with great 
eclat last month, the fine Fragonard group by Auguste 
Maillard being unveiled, &c. Few who admire his won- 
derful paintings, or pay thousands for them, remember 
that he was a native of Grasse, but we are proud to mark 
his centenary appropriately. 

Cannes (A. M.).—The beautiful and accomplished Mlle. 
Jeanne Balaman, daughter of General Balaman, was mar- 
ried April 27th to M. René Varaldi, son of M. Adrien 
Varaldi, President of the Perfumers’ Syndicate of Cannes- 
Antibes. The function was a delightful one, the happy 
pair receiving many congratulations from home and abroad. 

The very late season and especially the heavy frosts 
have interfered materially with the development of the 
flower crops. The Violet crop was by no means large, yet 
as partial compensation the quality was very high and the 
perfume-yield was excellent. 

Orange blossoms have been very seriously affected by 
the cold, reports from many districts showing that the 
yield will be small; we cannot yet state what prices the 
growers will demand, but it is seriously doubted whether 
these flowers will not be cheaper than they were last year. 

The attempt made in this neighborhood to grow tea- 
roses for pomades is meeting with considerable success. 
The blossoms are plentiful and the odor caught by the 


pomades is rich. It is at the same time delicate and dis- 
tinct from that of other rose-pomades. ‘The experiments 
made in growing the Japanese rose, called de I’Hay, are 
most promising. The Viscountess de Savigny de Moncorps 
has introduced the cultivation of this variety, following 
the experiments of M. J. Gravereaux, and it is hoped that 
a rich source of rose perfume has been developed here. 
Messrs. Malkoff and Seraphimoff have been in Cannes 
and Grasse, as special envoys from Bulgaria to study the 
They 
express themselves highly edified, and there is no doubt 
that the bonds between the rose-growers of both countries 


growth and care of roses as practiced in France. 


are cemented all the more firmly by these visits. 

The rose crop as a whole is, however, quite backward 
on account of the lateness of the Spring. 

MArRSEILLES.—The market for Oil Geranium Bourbon is 
still very low, but it is doubted whether this depression 
can continue much longer, as the present price does not 
pay the growers. Besides, it is pretty generally known that 
the Syndicate of the Reunion Islands is supported by the 
Indo-China Bank, which pays upon a fixed basis, and will 
certainly keep the price up to this limit, to protect its own 
interests. The low price of Oil Geranium African has, of 
course, had much to do with the lowering of the price of 
Bourbon. 

The price of Oil Ylang Ylang has been advanced by 
many 100 fr. a kilo, in view of reports of failure of this 
crop. Good oil is scarce, and will become scarcer. 


BULGARIA. 


KAZANLIK.—In marked contrast to last year this year’s 
crop of roses is very poor. The market is already very 
strong, and leading factors have raised the price for con- 
tract on new crop Oil Rose at least 20%. The reason is 
simply that the season has been most unpropitious, and the 
amount of oil produced will fall far below the usual quan- 
tity. The wise merchant who needs much of this product 
had better contract early so as to cover himself. 





There is a good book written recently by Kusutaro Imai 
on the subject of perfume making. It is an original book, 
composed of three volumes, the first decling with 115 dif- 
ferent kinds of rerfumers’ raw materials, telling where 
each one of these materials is produced, etc.; the second 
dealing with 19 different ways of mixing the materials 
cf simple character, 57 ways of mixing materials of high 
quality; the third dealing with 38 ways of mixing ma- 
terials used for soap making. The book is a presentation 
of Japanese methods. It might be a good idea for Ameri- 
can manufacturers to have the book translated into English 
so that they can learn how the Japs make toilet articles. 
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NOTE TO READERS. 


This Department is conducted under the general super- 
vision of Samuel E. Darby, Esq.. Patent and Trade-Mark 
Attorney, 220 Broadway, New York, formerly Chief Clerk 
and Examiner U. S. Patent Office. This report of patents, 
trade-marks, labels and designs is compiled from the 
official records of the Patent Office in Washington, D. 
We include everything relating to the four co-ordinate 
branches of the essential oil industry, viz.: PERFUMEs, 
Soap, FLavortnc Extracts and Tor.et PREPARATIONS. 

The trade-marks illustrated are described under the 
heading ‘“Trade-Marks Applied For,” and are those for 
which registration has been allowed, but not yet issued. 
All oo for infringement, etc., should be made promptly 
to the Commissioner of Patents, Washington, D. C. 

All inquiries relating to patents, trade-marks, labels, 
copyrights, etc., will receive Mr. Darby's attention if 
addressed to 
Trave-Mark Dept., 

Perfumer Pub. Co., 

100 William St., 
New York 


PATENT AND 


PATENTS GRANTED. 


William J. Barrickman and Joseph C 
CLEANING CoMPOUND 

The herein-described composition of matter, 
clay eighty-two per cent., oil ten per cent., 
cent., tallow one per cent., and glycerin 
substantially as described and for the pur- 


850,557 Byers, 
Butler, Pa. 
Claim.—1 
consisting of 
soap five per 
two per cent., 
pose set forth 


2. The herein-described composition of matter, consist- 


ing of finely-pulverized clay, oil, soap, tallow and glycerin, 
substantially as described and for the purpose set forth. 


850,605.—Adolph Schroeder, Berlin, Germany, assignor 
to Alfred Krause, Berlin, Germany.—Process or STErIL- 
IZING AND PRESERVING SUBSTANCES. 


Claim.—4. Process of sterilizing and preserving food 
substances and potable liquids consisting in generating 
oxygen in the nascent state within the substances to be 
sterilized and preserved by admixing thereto peroxid of 
magnesium and decomposing same partly by organic acids 
normally contained in the substances to be sterilized and 
preserved and partly by decomposing substances of an 
acid character added thereto and forming non-injurious 
and medicinal by-products with the peroxid of magnesium. 


52,190.—Hugh W. McEwen, Chicago, I1l.—Soar Cut- 
TING AND PRESSING MACHINE. 
Claim.—t. In a soap cutting and pressing machine in 


combination, means for sub-dividing a bar into a plurality 
of cakes, pockets to receive each of said cakes, means for 
moving said pockets to space the same apart, and means 
adapted to receive the cakes from the pockets and press 
them to the desired shape 

852,305.—Edward F. Wach, Chicago, I1l—Soap Hocper. 

Claim.—A soap anchor consisting of two tapering cylin- 
drical sections adapted to be embedded in a soap cake, and 
diminishing in cross section from their outer toward their 
inner ends, which ends lie adjacent to each other, co-oper- 
ating interlocking means on said sections, the flaring outer 
portions of the sides of said sections being provided with 
longitudinally extending radially projecting ribs to engage 


the soap cake and prevent rotation of the cake on the 
anchor. 
852,903.—Henry B. Radford, Chicago, assignor to John 


A. Lyons.—CLEANING AND PoLISHING COMPOUND. 
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Claim.—1. A compound for cleaning and_ polishing 
metal surfaces, consisting of neatsfoot oil, oxalic acid, 
powdered pumice stone, powdered tripoli and oil of gaul 
theria, substantially as described. 

2. A compound for cleaning and polishing metal sur- 
faces, consisting of neatsfoot oil, oxalic acid, powdered 
pumice stone, powdered tripoli, oil of gaultheria and water, 
subsiantially as described 

3. A compound for cleaning and polishing metal sur 
faces, consisting of sixteen ounces of neatsfoot oil, four 
ounces oxalic acid, four ounces powdered pumice stone, 
four ounces powdered tripoli, one-eighth ounce oil of gaul 
theria, and sufficient water to make a gallon of the mix- 
ture or compound, subs antially as described. 

853.351.—Adah D. Merman, Hemet, Cali’.—CompBina- 
rion Toret-Pox. ° 

Claim.—3. A combination toilet box comprising a main 
receptacle, a perforated closure therefor, a resilient par 
tition in said closure to provide an auxiliary receptacle 
therein, a perforated cap adjustably mounted on said closure 
for controlling the perforations of the latter, and means 
carried by said cap in engagement with said resilient parti 
tion for yieldingly securing said cap in position, substan 
tially as described. 

853,43°.—Mary S. Borden, New York.—TotLret CREAM 

Claim.—1. The herein described composition of matter 
for use as a soap-paste or cream, comprising soap, water, 
extrac of bladder-wrack, chlorid of sodium, carbonate of 
potassium, carbonate of sodium, thyroid and iodin, com 
bined substantially in the proportions stated 

2. The herein described process for the manufacture of 
a composition of matter, which consists in bringing to 
gether soap, water, extract of bladder-wrack, chlorid of 
sodium, carbonate of potassium, carbonate of sodium, thy 
roid and iodin in substantially the proportions stated, 
heating the same and beating the resulting mass into a 
paste or cream. 

853,405.—Ernest R. Godward, Invercargill, New Zea 
land.—TootH Powper RETAINER. 

Claim.—1. A distributer for powder comprising a con- 
tainer and a rotating cage forming the closure for the con 
tainer and located in the discharge opening thereof and 
having a portion of its periphery exposed, said cage hav- 
ing a perforated periphery whereby the powder, when the 
container is inveried, discharges first into the interior of 
the cage’ and from thence through the perforations to the 
brush, substantially as described. 


LABELS REGISTERED. 


13,475.—Armour & Co., Chicago.—Title: “Arcadia San- 
dalwood.” (For soap. ) 

13,.476—Armour & Co., Chicago.—Title: “Arcadia 
Rose.” (For soap.) 

13.478.—Karlen Mfg. Co., Minneapolis, Minn.—Title: 
“Karlen’s Keystone Scalp Massage and Shampoo.” 

13,480.—Adolph Sommer, Cambridge, Mass.—Title: 
“Artgum The Dry Cleaner and Massager.” 

13,494.—Juano L. De Zeabault & Co., Cleveland, Ohio.— 
Title: “Queen Alexandrias of Judea.” 

13,498.—Mary S. Vanderbeck, New York.—Title: “Up 
to Date.” (For soap.) 

13,510.—Pur-it-is Mfg. Co., Cleveland, Ohio.—Title: 
“Pur-it-is Toilet Water.” 

13,511.—Armour & Co., Chicago, Ill—Title: “Romanza 
Lilac.” (For soap.) 

13,512—Armour & Co., Chicago, Ill—Title: “Romanza 
Violet.” (For soap.) 

13,513.—Armour & Co., Chicago, Il1l—Title: “Romanza 
Heliotre ype.” (For s« ap.) 

13,514.—Armour & Co., Chicago, IIl—Title: “Romanza 
Rose.” (For soap.) 

13,530.—Robert Hamilton & Son, Ine., Phila. Pa— 
Title: “Dux Soap.” 

13,542.—Elite Perfume Co., Detroit, Mich.—Title: “Ori- 
ental Bath Aroma.” (For a perfume for the bath.) 
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TRADE-MARKS APPLIED FOR. 


2,489.—The Cheney Chem. Co., Inc., Manchester, Conn. 
—(Used 10 years.) —Tooth Powder 
5.413.—Siegel Cooper & Co., Chicago, Ill—Soap and 
Washing Powder 
10,215.—The N. K. Fairbank Co., Chicago.— Soap. 
11,135.—Lever Bros. Co. Cambridge, Mass.—Soap 
Powder 
12,077.—Chance & Hunt., Ltd. Oldbury, England. 
Caustic Soda 
17,229.—The Lopas Co., Boston, Mass.—Saponaceous 
and Alkaline Cleaning Compounds. 
_18,056.—Union Oil Co., Providence, R. I.—Cottonseed 
Oil Soap. 
_ 18,493. The Remmers Soap Co., Cincinnati, O.—Toilet 
poap 
: 18,494.—The Remmers Soap Co., Cincinnati, O.—Toilet 
poap. 
21,900.—Crescent Mfg. Co., Seattle, Wash.—Syrup. 
22,200.—Francois Haby, Berlin, Germany.—Cream for 
Shaving. : 
22,574.—Reiss & Brady, New York.—Olive Oil. 
23,751.—American Olive Co., Los Angeles, Calif.— 
Olive Oil. 
23.804.—Meade & Baker Carbolic Mouth Wash Co., 
Richmond, Va.—( Used 10 years.)—A Mouth Wash 
23,9 1—Bruno H. Goll Chem. Works, Chicago, III 
Toilet Cream. 
24,335-—Dockter & Barndollar, Allegheny, Pa.—Fluid 
Washing and Cleaning Compounds 
24,655.—Colgate & Co., New York.—Soap 
24,664.—Peroxident Mfg. Co., St. Louis, Mo—Antisep 
tic Germicide and Deodorant Preparations 
25,041.—Colgate & Co., New York.—Liquid and Powder 
Perfumes and Toilet Water 
25,042.—Colgate & Co., New York.—Soaps 
25,381.—The Rimak Chem. Co., New York.—Toilet 
Creams and Shampoos. 
25,560.—The Pandrocol Mfg. Co. New York.—Hair 
Tonic. 
25,617.—Smith, Kline & French Co., Phila., Pa.—Per- 
fumes and Toilet Preparations 
25,6€7.—Basilea & Calandra, New York.—Olive Oil. 
25,704.—R. Hudnut’s Pharmacy, New York.—Ointments 
25,72..—Henry B. & Helen N. Cabot, Boston, Mass.— 
(Used 10 years.)—A Liquid Chemical Preparation for Use 
as a Detergent Cleaner with Water for Toilet Purposes 
and for Cleaning Floors, Walls., etc. 
25,972.—Louisa F. Piquett, Baltimore, Md.—An Anti- 
septic Compound. 
25,001.—The Morgan Drug Co., Inc., Brooklyn, N. Y.— 
Medicinal and Toilet Soap. 
25,009.—Geo. B. Curtis, Chicago, Ill—Toilet Prepara- 
tions. 
26,021.—Lewis George Olmstead, Peru, IIL—A Denti- 
frice. 
26,053.—The Southern Cotton Oil Co., Savannah, Ga.— 
Cotton Seed Oil. 
26,207.—Allen Bros. Co., Omaha, Neb.—Olive Oil. 
25,279.—Gibson Soap Co., S. Omaha, Neb., Assignor 
to The Cudahy Packing Co., Chicago, IIl—A Saponaceous 
Scourine and Cleaning Compound. 
26,281.—The Miller Mfg. Co.. New York.—Flavoring 
Extracts. 
25,288.—Woolner Distilling Co., Peoria, Ill—Denatured 
Alcohol. 
25,289 
26,290 
25,291 
20,292 
20,293 } Robinson Bros. & Co., Malden, Mass.—Soap 
26,294 
29,2905 
25,296 
25,207 
25,298 
(Concluded on page 60.) 


(Concluded from page 59.) 

26,209.—Robinson Bros. & Co., Inc., Malden, Mass.— 
Soap. 

25,344-20,345.—Samuel H. Gifnder, Richmond, Va— 
Tooth Powder. 

26,391.—George Lueders & Co., New York.—Perfumers’ 
Raw Materials, Consisting of Compound Oils from which 
Perfumes Are Manufactured. 

26,486.—Alexander Sutherland, Springfield, Mass.—A 
Skinfood. 

26,573.—Terre Haute Extract & Chem. Co., Terre 
Haute, Ind—A Toilet Preparation for the Skin Made in 
Both a Concentrated and Liquid Form. 

26,742.—Ladd & Coffin, New York.—Perfumes, Toilet 
Waters, Toilet Powders and Sachets. 

The Great Atlantic & Pacific Tea Co., New York.— 
(Used 10 years.) —Flavoring Extracts, Olive Oil, etc. 








IN THE TRADE. 








The ConpENsED Paste Powper, made by the Arabol 
Mfg. Company, 100 William Street, New York, is really a 
saver of time and money. It is cheaper than Flour Paste 
and it takes but a minute to prepare a snow white paste 
of superior quality, which keeps in uniform condition when 
left standing. 

NEW TALC-MINES IN STYRIA (AUSTRIA). 

In the commonalty of Floing in Styria (1,280 m.), 4,200 
ft. above the level of the sea, Talc-mines have been ex- 
plored on various plots of land, and mining experts have 
ascertained the richness of the veins and the extremely 
pure, white and slippery quality of the Talc. All these 
plots of land have passed into the possession of Mr. Epuarp 
ELBocEN, VIENNA, proprietor of all chief Austrian Talc- 
mines and sole vendor of their product In order to facili- 
tate the grinding of the whole production of the mines, 
which are in full working order, Mr. Eduard Elbogen 
was compelled to enlarge his refinery works considerably 
by building a turbine and erecting more mills and bolting 
cylinders from the works of Messrs. Amme, Giesecke & 
Konegen. 





The Buffalo Lick Springs Company, Chester, S. C., 
transferred an interest in the business to the Adams Grain 
and Provision Company, of Charlotte. 

The Crescent brand of extracts, which the company 
has been manufacturing, with all rights to manufacture, 
has been sold to the Scales-Wilson Company, of Greenville. 
The extracts used in the manufacture of the Buffalo 
Lick ginger ale, however, will continue to be manufactured 
here for the present, and the Moffat Grocery Company 
will continue to be the local distributers for the product. 
A portion of the laboratory apparatus has also been sold 
to the Scales-Wilson Company, only such part having 
been kept as will be needed in the manufacture of the 


ginger ale extract. 





The Standard Extract Co., Saugus, Me. has been 
petitioned into involuntary bankruptcy at the instance of 


three creditors, claims $5,917.00. 
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We regret that the type-setters insisted upon calling the 
Honorary member of the Perfumers’ Association “Wood- 
ruff,” instead of Woodworth, and also that, although the 
firm August Maschmeyer, Jr., was ably represented by 
Mr. Van Dyk, that this name was omitted from the list 
of those in attendance. 





M. Leon Givaudan has re- 
turned to Switzerland after his 
flying journey to New York 
and Chicago, sailing on the 
25th ult. He reports prospects 
excellent for a large business 
through his American agents, 
Messrs. Rockhill &  Vietor. 
The excellent portrait  pre- 
sented here will be recognized 
at once by those who had the 
pleasure of meeting M. Givau- 


dan. 





By a deal closed last month, J. J. Burns and his sons 
Warren and Clyde Burns have disposed of all their inter- 
ests in the various Cosmo Soap Companies in the United 
States to the Cosmo Buttermilk Soap Co., of Goshen, Ind. 


The Holston Extract Co., of Sullivan Co., Tenn., has 
increased its capital to $75,000. 

Mr. J. C. Lemgen, of Sozio & 
Andrioli, the well-known manufac- 
turers represented by Messrs. Innis, 
Speiden & Co. of New York, has 
arrived in this country to look 
over the field. He is making many 
friends for his firm and their goods 
as he greets the manufacturers on 


every side. 








The Standard Extract Company, of Hamilton, O., has 
been reorganized and its business taken over by new in- 
terests. For the past two weeks meetings have been held 
at the offices of the American Audit Company in the 
Traction Building, where the final arrangements have been 
entered into. Calvin Skinner, the well-known insurance 
man of Hamilton, will be president and general manager 
of the new company, which retains the old name and loca- 
tion Albert L. Baker, secretary of the Southern Ohio 
Loan and Trust Company, will be the treasurer; Paul 
Heinrichsdorf, secretary, and Alfred Stoehr, secretary of 
the American Audit Co., will be the vice-president. Ed- 
mund Luthy, the president of the old company, retains 
a directorship on the new board. 

A Shaftesbury firm is reported to have bought the soap 
factory at North Bennington, Vt., which has been idle 
for many years and purposes to reopen it for business. 
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Pursuant to our plan of present- 
ing notes concerning the manufac- 
turers of Raw Materials, with their 
portraits when obtainable, we add 
here something concerning M. Phil- 
ippe Chuit, of the firm Chuit, Naef 
& Co. Geneva. Our readers will 
remember the valuable article on 
“The Ionones,” published in the early 
numbers of this magazine by this 
writer, based upon his original work 
in synthetic violet products. 








If the Peoria City Council gives the Larkin Company 
permission to construct the necessary switch tracks along 
South Water Street they will begin work at once upon the 
erection of a massive eight-story building, twice the size 
of their present building and to cost in the neighborhood 
of half a million dollars. 
the Street Committee and the Committee on Railroads and 
Harbors. 


The proposition is now up to 


If they use judgment and allow the privilege 
this city will secure another modern commercial building. 
If they do not grant it, the factory will go to either Sioux 
City or Kansas City and Peoria will be the loser. 





Fred Ihrer, President of the Iowa Soap Company, who 
has been in Toledo, Ohio, conducting negotiations for 
the purchase of the W. Bell Soap Co. of that city, has 
completed the deal and the local company has taken over 
the Toledo plant, the purchase price being $30,000. 


The Iowa Soap Co. and the Proctor & Gamble Co. of 
Cincinnati were after the Bell plant, the prize going to the 
Burlington firm. The Bell Company has been in existence 
for the past forty years. Gus and Frank Bell, members of 
the old firm, will come to Burlington, the former to become 
superintendent of the Burlington plant. 


The Perfume factory of Darius McClean, Detroit, 


Mich., was badly injured by fire on the morning of the 
23d of April. It is all the more to be regretted as the 
factory was started only in September last, and a limited 
amount of insurance was carried, as’ the building was 


deemed fireproof 


The W. H. Bowdlear Company, wax bleachers of Bos 
ton, have recently completed another glass house, 100x20, 
for winter use at Williamsville, and have in contempla- 
tion the erection of a large addition to their main building. 


We regret at the same time to have to chronicle the 
momentary danger of Wm. H. Procter, now president of 
the Procter & Gamble Soap Co., from a bite by a mad 
dog. Prompt treatment has, however, made any serious 
consequences almost impossible, so he is to be congratu- 
lated upon a narrow escape. 
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The consolidation of the soap interests of Nashville 
points to great activity along this line in this progressive 
city. The purchase of the stock of the Enterprise Soap 
Works was the first step towards this combination, for 
which a large amount of capital has been subscribed. 


Frank E. Barnes has bought a half interest in the 
Miner Company, of Montague, Mass., and will begin at 
Mr. Barnes has been a leading 
business man of Orange for nearly 20 years, and it is 


once at his new business. 


greatly regretted by his business associates that his new 
business will take him from Orange, although he will 
probably make his home at Orange for the present. 





We are pleased to state that Mr. John Colgate, who 
suffered from a sudden attack lately at Rahway, N. J., is 
While actively connected with the busi- 
ness of Colgate & Co. up to the last year, he is not a 


improving slowly 


member of that firm. 
Mr. Charles Rigley, of Germantown, Pa., is investigating 
Knoxville, Tenn., as to its suitability for a plant to manu- 


facture special soaps. 





ON OIL OF WINTERGREEN. 

Prof. Henry Trimble and Mr. H. J. Schroetor, of Phil- 
adelphia, have studied the chemical and other properties 
of natural oil of wintergreen, oil of birch, and also the 
artificial oil of wintergreen or methyl salicylate of the 
market. The results are thus sumamrized: 

I. Previous investigators have found oil of wintergreen 
to consist of methyl salicylate and a hydrocarbon called 
gaultherilene; and oil of birch to be composed of methyl 
salicylate alone. 

II. We find, in addition to methyl salicylate, in both a 
hydrocarbon of the formula Ci;,Ha, and small quantities 
of benzoic acid and ethyl alcohol. The amount of the 
hydrocarbon is from 0.3 to 0.447 per cent., and it becomes 
solid on standing a short time or on cooling. It is prob- 
ably made up of a solid and a liquid portion. 

Ill. The oils are 


ie only difference detected being in the melting point of 


physically and chemically identical, 
l 
the hydrocarbons. That from wintergreen melted at from 
10° to 15° C., and that from birch at 18° C. This may 
depend on the time of collecting the plants or on the age 
of the oils 

[V. A representative sample of artificial oil of winter- 
green possessed the physical properties, but not the chem- 
ical composition, of the natural oils. 

V. The artificial product, when unmixed with the na- 
tural oils, may be identified by the addition of excess of 
potassium hydrate, when all odor of wintergreen will dis- 
appear. 

VI. It would be undesirable in the next Pharmacopeeia 
to replace the almost pure natural oils by an impure 
methyl salicylate of variable and uncertain composition. 
No reasonable objection can be offered to the designation 
by the Pharmacopetia, as oil of wintergreen, of the pro- 


duct from either of the natural sources. 
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APRIL MARKET REPORT AND PRICE CURRENT. 


THE ESSENTIAL OILS QUOTED BELOW ARE THOSE OF HIGH QUALITY AND UNDISPUTED PURITY ONLY. ( 








Ce 


ESSENTIAL OILS 

The New York Essential Oil market has been featureless 
during the last month, with the exception of the demorali 
zation in Oil of Peppermint. Dealers are utterly at a loss 
to account for the sharp decline, especially as reports of 
the new crop are far from encouraging, but the fact is 
that this Oil can be purchased at all kinds of prices, and 
some one is losing money. 

The demand for Oil of Wintergreen Leaf is far greater 
than the supply, the market being very bare, producers 
having been discouraged by former low prices. They did 
not anticipate the needs of the Pure Food Law, or they 
would be coining money at the present writing 

Reports from Messina are that all of the Oils there are 
quite firm, and in fact the same anomalous condition of a 
higher price for Oil of Lemon in Messina than in New 
York still The fact is, that there is consider 
able stock on side of the Atlantic and 
willing to pocket a moderate profit, though they 
surely have to replenish stock at Messina figures 

There is no encouraging news from abroad as to Oil 
Cloves or Sandal. No one knows yet what the clove crop 
will be, and the yield from Sandal wood is so poor that 
price of the Oil continues high 

The general tendency of prices is higher, with the excep 
tion of Peppermint Oil, which is always unaccountable 


continues 


this dealers are 


will 


BEANS 


he poorest quality seils easily for $4.00, and as much as 
7.00 is asked for long beans of best quality. Bourbons 


/ 


are no easier, the stock abroad being limited ahd in strong 


the 


hands. How much more the manufacturers can afford to 
pay for Beans under Pure Food conditions remains to be 
seen. It looks as if the extract manufacturers would be 


compelled to increase their prices before very long. 


Soap MATERIALS. 


The demand for all the various materials continues 
steady, and prices vary by eighths and quarters, with com- 
paratively few Manufacturers buy when they 
must, and dealers little as they can, and still keep 
in business 
The easier condition o 
quotations below: 


operations 


sell as 


one or two items is reflected in 
the 


Quotations are 


Tallow, city, .oo% (hhds.); country, .06%-.06%. 

Grease brown, .05\%; yellow, .05%. 

Cotton Seed Oil, crude, tanks .42; 
prime, .56 

Cocoanut Oil, Cochin, .103¢; Ceylon, .093/. 

Olive Oil. green, .65; yellow, .go. 

Olive Oil Foots, prime, 0634; good quality, .o6%. 

Palm Oil, Lagos, red prime .07 

Chemicals, borax, .08'%; caustic soda, 80 p. c. basis of 


summer, yellow, 


91 
.O; 4 








Considerable shipments of Mexican Beans ar¢ reported 69°, $1.95. 
m the way, but prices are slightly higher than last month Rosin, rst run, .27; 2d run, .29; 3d run, .31; 4th run,.33. 
Almond, Bitter Cg ee BS.00 SBpOATMINE. oii ccciiccccncsnees $3.50 
“6 “ 4 > 4.50 Gingergrass............ 1.75 ee a 80 
Artificial eet 75 Hemlock . cc aie .90 LOO ee Cen 4.00 
Sweet, True.... : 61 Juniper Berries, twice rect. 1.70 Thyme, red, French......... 1.10 
Peach-kernel ; 31 MONANGR, FAVA... 66s -cscccce 4.50 white, French........ [.30 
Amber, Crude ow 14 Lavender, English os eat eae 7.00 Vetivert, Bourbon............ 8.50 
‘ ae .29 " Cultivated... .. 3.50 J Serer ee 43 00 
Anise... ee ccAneawe 1 40 Fleurs, 28-30%%.... 3.25 Wintergreen, artificial........ 42 
Ce | * $90 ~WOPKIWOOE, .. 6 sisccsccevesecs 3.50 
er 3.60  Lemongrass........ 1.70 NE ENE i549. 05 6005s KOs 70.00 
AS pki rere 2.50 Limes, expressed.... 1.70 ee 
Bergamot, 37-38% 3.45 oe: 75 BEANS. 
Bergamot, 35% 3.20 Oe ae 3.00 Tonka Beans, Angostura, ere .70 
Birch (Sweet)............. 2.25 Mace, distilled...... .go cards canes TEER OOOO EC TET 30 
Bois de Rose, Femelle .... 4.50 Mustard, natural....... 4.50 Para..........005. 20 
ELS s en Lebehitk sess Wo .26 a artificial... 2.00 Vanilla Beans, Mexican.....$4 00-7.00 
Cajeput...... se emi cals ir 00 Myrbane,rect............. 12 oF ‘© Cut .......... 3.75-4.00 
RE Sa csnererdnvencntoes 95 MePoll, potale......cccecccs. 100.00 ty va S3ourbon..... 2.75-3.00 
RPA WAG BOGE «occ ccnccecccives ee 95 ~" os 5: eee 1.00-1.50 
Cardamom... Samemians $4.00 Urmmge, Bitter... cccceccces. 2.50 SUNDRIES. 
ee 1.60 Orange, sweet........... 2.30 
Cedar, Leaf a ee Py wf: 60 ( riganum ate at iT nn nds bo .50 Ambergris, black..........(0z.) $20.00 
- ere ; 32 Orris Root, concrete...... (0z.) 4.50 1 STAY. we csccvce ae 35.00 
Cinnamon, Ceylon............ BO: PI a oc csc cscs carsacecoes SSO SC UEMB, 5 nes hence 1.90 
ND ans ai dione cwatiawees .48 Pennyroyal............... BOO AOIPBETS ooo co's ss siesiceisis 3.00-3.25 
AE eee ee 1.25 Peppermint, W. C........ a ee $1.75-1.80 
ree ... 1.60 Petit Grain, American...... 5.00 Musk, Cab., pods........ (oz.) 6.50 
Coriander.... rang rate baat eine 14.50 s wa ree — ™ x “eer we 14.00 
IEEE PR er eer rer nn I i th oa cu, 2.25 ‘* Tonquin, pods..... a 16.00 
eee eee = a. Re ee ee (oz.) 4.65 ? sh |) i 21.00 
Eucalyptus, Australian, 70%... -70 Rosemary, French............ 1.10 ‘“ <AsGhoial, per iD........ 2.75 
Fennel, Sweet................ 5.25 es ae .s§0 Orris Root, Florentine, whole. 13 
* ere -75 Sandalwood, East India....... 3.90 Orris Root, powdered and 
Geranium, African............ 4.50 Sassafras, artificial............ .60 0 ry eet .16 
4s I 3.50 “e | Ee -75 (reer O14 
“ EE lll ee er .60 Terpineol acs oe. ae 
ee ne Be GIS ovcbn acs tnbeud<cexsbsees RD VOEancvecccccusserccsenes .25-.26 
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LANOLIN _ NONE BETTER PRODUCED 


“There is a reason” why some of the largest toilet 
"BRITISH" soapmakers use our Lanolin, and why it enters into 
the composition of some of the finest toilet creams 
Adeps Lanae U. S. P. onthe market. If you are not using Lanolin now 
let us show you how you can use it to advantage. 
You will be surprised at the comparison with so-called “‘ cheaper” varieties. 





Special Price in Bulk according to Quantity 


EVANS SONS LESCHER & WEBB Lim., 92 William St., New York. 











PUREST POSSIBLE TO PRODVUCE 


ESSENTIAL OILS—POMADES—-CONCRETES 
Having the true Flower Odors 
also specialties in Synthetic and Natural Products—in Chemicals 
Colors, etc. 
Agents for SOZIO & ANDRIOLI, Grasse, France . 


INNIS, SPEIDEN CQ CO. 
































46 CLIFF ST., NEW YORK 196 MICHIGAN ST., CHICAGO 
FOR 
ALWAYS BUY ToiteT PREPARATIONS. 
ON A ORRIS—Crude, Ground and Powdered. 
GUM ARABIC and TRAGACANTH. 
RISING MARKET RABIC AGACANTH 
VANILLA BEANS are still FOR 
advancing, but we can quote Extract Manur ACTURERS. 
you favorable prices on all 
grades. i , . ; VANILLA BEANS 


Of all grades for Prompt Delivery. 


LET US HEAR FROM YOU. The Mark P-E-A-CO. Insures Quality, 
SERIAL No. 1282 


J.N. LIMBERT & CO. P. E. ANDERSON & CO., 


Succeeding The Chas. E. Hires Co. in the importation of Vanilla Beans 
480 and 482 Bourse - Philadelphia, Pa. DRUG MERCHANTS, 
7 & 13 Gold St. NEW YORK. 





























Really High-Grade Labels 


are what manufacturers of perfumes and 
toilet specialties try to get, but how often 
is that ideal not attained! [| make a 
specialty of extremely high-grade small 
labels; colored and embossed. 

@ If you drop me a line | will send you 
samples and give you the names of some 
prominent manufacturers who are con- 
tent with nothing less than the standard 
I have established. 


Ly 


(9EO.Ls.f COOKERS 
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GELATIN LAE AR, \ 
SSTEEL PLATE "@ yy 
“ColorWork 4 ° 


asmcntry WO) 93 "4°& 6 ELM STREET, 
ae A COR. READE ST., 


NEwYORK., 
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What Do You Pay For 


Benzyl Acetate Benzyl Benzoate 
Broom (Genet) Sweet Briar 
Wallflower Dianthus 





Compare these few materials, named at random 
from our Green List, with your present prices, and you 
will see that we can sell you cheaper for the same or 
better quality, for we are the only makers of synthetics 
dealing direct with the consumer ! 


To the following exclusive specialties we invite your 
especial attention— 


Heliotrope, concrete —free from the almond odor of 
heliotropine and does not discolor. 


Vert de Violet —produces the leaf and stem effect. 
Viola Flor—a most fragrant violet. 
Ambrettol—a wonderful product. 


We will be glad to cooperate in furnishing practical 
and reliable information for the use of synthetics, to 
soap and perfume manufacturers, 





CHEMICAL WORKS CoO., Ltd. ' 
Formerly Th. Muhlethaler ; 
Factory at Nyon, Switzerland t 


UNITED STATES BRANCH 
80 John Street New York 
DONALD WILSON, Manager 

















FOR 
Chemicals, Colors, Dyestuffs, etc, 


ADEPS LAN Z ~ Pharmaceutical 
- i Crude 

NEUTRAL WOOLFAT 

OLIVE OIL 

OLIVE OIL FOOTS 

SOAP COLORS 

PERFUMERY COLORS 

CONSULT 
A. KLIPSTEIN & CO. 


122 Pearl Street, New York 


BRANCHES 
Boston, Philadelphia, Providence, Chicago, San Francisco, 
Toronto and Montreal, Canada; Mexico City 




















OLIVE OIL PURITY 


HIS is the first consideration. “Then 
come flavor, clarity of color, and 
keeping quality. When you buy Sic- 
ard’s “La Doree” Brand you know 
you are getting a virgin olive oil that 
will meet every test and taste. It is 
produced on the higher plains of the 
French Alps, and our business is con- 


fined to this one product. 


GUARANTEED under the FOOD 
AND DRUG ACT, June 30, 1906, 
Serial No. 521, 2% em MM 


Stinks 


PIERRE SICARD, CAXXES 


Or 273 PEARL ST., NEW YORK. 
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We Ate Headquarters tor Books 


WATCH THIS PAGE AND KEEP POSTED 








MODERN SOAPS, CANDLES AND GLYCERINE. By Leesert Ltoyp Lamporn. 8vo, 


Cloth. Illustrated. 706 pp. Price $7.50 net. 


A practical manual of modern methods of utilization of fats and oils in the man- 
ufacture of soap and candles, and of the recovery of glycerin. 


MANUAL OF TOILET SOAP MAKING. Edited by Dr. C. Derre; translated by S. I. 
KinG, F.C.S. Price $3.00. 
This book includes medicated soaps, stain-removing soaps, metal-polishing 
soaps, soap powders and detergents, with a treatise on perfumes for scented soaps, 
their production and tests for purity and strength. 


THE CHEMISTRY OF ESSENTIAL OILS AND ARTIFICIAL PERFUMES. By Ernesr 
J. Parry, B.Sc. (Lond.), F.I.C., F.C.S. Illustrated with twenty engravings. 
411 pp. 8vo, Cloth. Price $5.00 net. 
CONTENTS. 

Chapters I., THe GENERAL PROPERTIES OF EssENTIAL O1Ls.—II., Compounps OccuRRING 
iN EssentiaL Orts.—III., THe PREPARATION OF EssentrIAL O1ts.—IV., THE ANALYSIS OF 
EssENTIAL Oits.—V., SysTEMATIC STUDY OF THE EssEen’r1IAL O1Lts.—VI., TERPENELESS OILS.— 
VII, THe CHeEMistRY OF ARTIFICIAL PERFUMES.—APPENDIX: Table of Constants. 


COSMETICS. Translated from the German of Dr. THEopoR KoLier. 8vo, Cloth. 
262 pp. Price $2.50 net. 
CONTENTS. 

Preface.—Chapters I., Purposes AND Uses oF, AND INGREDIENTS USED IN THE PREPARA- 
TION OF Cosmetics.—II., PkEPARATION OF PERFUMES BY PRESSURE, DISTILLATION, MACERA- 
rion, ABSORPTION, OR ENFLEURAGE, AND Extraction Metuops.—III., CHEmicaL AND ANIMAL 
PRODUCTS USED IN THE PREPARATION oF CosmeETICcs.—IV., O1Ls AND FATS USED IN THE 
PREPARATION OF CosMETICcs. —V., GENERAL COSMETIC PREPARATIONS.—VI., MoutH WaAsHES 
AND TootuH Pastres.—VII., Hair Dyes, Hair REstoORERS AND DEPILATORIES.—VIII., Cos- 
METIC ADJUNCTS AND SPECIALTIES—COLORING CosMETIC PREPARATIONS. —IX., ANTISEPTIC 
WasHES AND Soaps—ToiLer AND HyaGrentc Soaps.—X., SECRET PREPARATIONS FOR SKIN, 
Comp.Lexion, TEETH, Mourn, Etc.—XI., TestinG AND EXAMINING THE MATERIALS EMPLOYED 
IN THE MANUFACTURE OF CosMmEtIcs.—Index. 


TWENTIETH CENTURY BOOK OF RECIPES, FORMULAS AND PROCESSES. = Edited 


by GarDNER D. Hiscox, M.E. Illustrated. Price, Cloth, $3.00. 


PERFUMES AND THEIR PREPARATION. By Georce Wi uiaAm Askrinson, Dr. 
Chem. Illustrated. Price, Cloth, $3.00. 


Remit by Check, Money Order or Stamps to PERFUMER PUB. CO. 
220 Broadway, New York 
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CLASSIFIED 
ADVERTISEMENTS. 








On account of our wide circulation among manu- 
facturers, dealers, importers, &c., of perfumery, 
soaps, toilet specialties, flavoring extracts, 
&c., our readers will tind this column 
a quick and satisfactory means for 
advertising temporary matters. 
Todisplay advertisers and reg- 
wlar subscribers this ser- 
vice is free; all others 
2 5c. per line per in- 
sertion. Cash 
with order, 


Address all communications to 


PERFUMER PUB. CO., 
100 William St., New York. 


BUSINESS OPPORTUNITIES. 


When in want of Tonka Beans (whole or ground), 
Crude Coumarin, Vanilla Beans, Oil Sesame, Russia White 
Oil, Licorice in any form, Turkish Prunes, &c., write Chas. 
W. Jacob & Allison, Importers, 18 Cedar Street, New York. 

Wanted.—Second-hand Press, knuckle-joint, Boomer & 
Boschert No. 1 preferred. Address 
journal. 


Press, care this 





Tar Soap Formuta.—If you want to make a tar soap 
that is finer than anything on the American market I can 
furnish the formula and complete manufacturing direc- 
tions. The principal item is the kind of tar used, and the 
one mentioned in my formula is the best and almost the 
only kind of wood tar of real dermatic value. For fur- 
ther particulars, address Dr. A. B., care of this journal. 


Use expert aid in preparing circular letters, booklets 
and advertisements; special campaigns planned and car- 
ried out for perfumers, soap manufacturers, flavoring 
extract makers; you want results; results are guaran- 
teed. D. I. M., care AMERICAN PERFUMER AND ESSENTIAL 
Om Review, 220 Broadway, N. Y. 


Manufacturer of popular American Bath Powder de- 
sires to secure Japanese agent in touch with toilet goods 
trade. Address, with reference, 
AMERICAN PERFUMER. 


Cleanliness, care of 


Interest in an established flavoring extract business 
for sale. A good man qualified to manage the business 
can acquire a substantial interest for from $10,000 to 
$25,000. Address P. O. Box 1809, New York. 


SITUATIONS WANTED. 


Assistant, in laboratory or factory; man 34 years; 
has 16 years’ practical experience in analytical and manu- 
facturing chemistry; my specialty flavoring extracts. 
Seeks position where opportunity to learn business super- 


sedes high salary. Future, care PERFUMER. 


Responsible chemist—long experience in manufactur- 
ing complete line of Extracts, Perfumes and Toilet Ar- 
ticles. F. A., care AMERICAN PERFUMER AND ESSENTIAL 
Om Review, No. 220 B’way, New York City. 


HELP WANTED. 


Perfumery salesman wanted, with established drug and 
department store trade. Excellent opportunity for the right 
man. The Willis H. Lowe 


Correspondence confidential. 
Co., Boston, Mass. 


The American prominent manufacturer 
of essential oils, pomades, etc., desires to employ a first- 
class salesman; good proposition for a good man. Ad- 
dress in perfect confidence, C. B., care PerFUMER Pup 
Co., 220 Broadway, New York. 


Branch of a 


employ a 
Address, St. Paul, care 


Chicago perfume manufacturer desires to 


competent salesman in the East. 
of this journal. 





“We consider yours an up-to-date 
paper that fills a long-felt want in ours 
and kindred businesses.”’ 


THE ROBINSON MFG. CO. 
TORONTO, CAN 


If you agree with this, send us $2 for your 
subscription, or renewal. 


PERFUMER PVB. CO. 
100 WILLIAM ST. 
NEW YORK 








Our Portfolio of Information 
ON THE ART OF PERFUMERY 








tells you how to reproduce exactly all the 
popular odors for perfumes and toilet prepa- 
rations. The secret of the success of the 
French houses is to offer a complete line in 


each odor. 


You can do the same with 


Perfume Concentrates "Metzger" 





Their price is low, and we furnish you with 
complete supplies, including labels, bottles, 
cans, etc. 

Write us to-day for a free copy of the 
Portfolio and tell us just what problems you 


want us to help you solve. 








METZGER CHEMICAL COMPANY 
164 FRONT STREET NEW YORK 
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IF YOU USE TALC 


it will pay you to get samples of our fine 
Italian product. It is pure white, quite free 
from mica and other impurities; and we are 
quoting favorable prices for prompt delivery. 
Let us hear from you. : 


P.R. DREYER CO. 
16 CEDAR ST., - NEW YORK. 


FULL LINE OF PERFUMERS’ MATERIALS 
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THERE ARE 
MANY BOOKS 








You can use to good ad- 
vantage in improving 
your formulse, processes 
of manufacture, ete. We 
are making a specialty of 
handling such books in 
our field. 

Tell us what you 
would like to know and 
we will recommend the 
proper work and quote 


prices. 








PERFUMER PUB. CO. 
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The New “1907” Style 


Talcum Powder Can 


has the most sensible top yet 
offered to the public. This top 
is surely a winner—and a quick 
seller. 


@ The public will undoubtedly 
“take to it” quickly. 


@ Because — it is easily opened 
and closed. No torn finger- 
nails are possible. 


@ Because — of the large siftin 
surface. This affords a por 
and easy application of the 
powder. 


@ Because —it presents a hand- 
some appearance anywhere you 
place it. 


@ Be sure that your stock of Tal- 
cum for this season is put up 
in “1907” cans having this top. 

















American Can Company 


New York Chicago San Francisco 


100 WILLIAM ST. NEW YORK 
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| Most Valuable Premium 
| Coupons Ever Issued 
| 

| 


Our new booklet gives details of a double 
plan for increasing the sales of your products 
through the giving of valuable premiums 
to both the retailer who handles them and 
the consumer who uses them. It also explains 
WHY we can conduct your premium depart- 
ment much more cheaply than you can do it 
yourself. Our system is used and indorsed by 
hundreds of manufacturers in all parts of the 
United States. Send for the booklet to-day. 








Manufacturers’ Trade-Mark Association 
JOHN NEWTON PORTER, Pres. 
Dept. P, 253 Broadway, New York 








Le Mois Scientifique et Industriel 


A MONTHLY ANALYTICAL REVIEW 
OF THE TECHNICAL REVIEWS OF 
== THE WHOLE WORLD—— 


Eighth Year—No. 8 Rue Nouvelle, Paris, 9° 


SUBSCRIPTIONS 
Edition on 
Regular Separate Leaves 
(SALMON) (BLUE) 
France and Belgium . 20 francs 25 francs 
Foreign . ; ; : ; 25 francs 30 francs 


(The special edition ts printed upon one side of the page only) 


The amount of subscription is reimbursed by: 
2 Coupons of Consultation (5 frs.) of the Technical Office of 
the M.S. I. 
4 Compass (2.50 frs. Fs aed for a publication of the Practical 
ibrary of M. 


Three parts in one binding: 
The Month Scientific and Industrial (Mechanics, Electricity, 
Heating, Lighting, Industrial Economy.) 


THE MONTH, MINING AND METALLURGY. 
THE MONTH, CHEMICALLY AND ELECTROCHEMICALLY. 


Specimen copy sent free on receipt of 3 cents for postage. 
TECHNICAL OFFICE OF M. S. I. 


Organized with the purpose of supplementing the Review 
it is so arranged as to aid the engineer or manufacturer by 
furnishing him general studies or details, always based upon 
the sources, thanks to a unique bibliographica index cover- 
ing the methodics al indexing of the literature of the past eight 
years, as well as to the co-operation of many specialists fitted 
to cover all manufacturing questions in a practical way. 


(Send for the illustrated circular containing all details of 
these different modes of service, enclosing 3 cents for postage. 





H. SALLE & Co., PARIS. FRANCE 


Specialties in Perfumers’ Drugs and Aromatic Gums 





GUM BENZOIN, GUM STYRAX, 


AMBRETTE SEED, CIVETTE 


UNGERER & CO., AGENTS, 


NEW YORK 
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~._mADE LISTS 


AND OTHER PRINTING, GO TO 


The Evening Post Job Printing Office 


156 FULTON STREET 


Comer of Broadway 


Telephone Calls, 338, 339 and 2626 Cortlandt. 


NEW YORK 










































Our New Headquarters 


W* are now located at 273 PEARL 
| STREET, NEW YORK, and on 
account of our quadrupled accommoda- 
tions we will carry under our own 
roof a larger and more complete stock 
of all the goods we handle. 

We have always made our keynote 
“quality,” and in conformity with this 
practice, we guarantee all our essential 
oils, drug and food ingredients to comply 
with the U. S. P., and other Federal 
and State standards. Serial No. 521. 











273 Pearl Street 


Ungerer & On. ki New York 
































Our New Headquarters 


W* are now located at 273 PEARL 
STREET, NEW YORK, and on 
account of our quadrupled accommoda- 
tions we will carry under our own 
roof a larger and more complete stock 
of all the goods we handle. 
We have always made our keynote 
‘‘ quality,” and in conformity with this 
practice, we guarantee all our essential 
oils, drug and food ingredients to comply 
with the U. S. P., and other Federal 
and State standards. Serial No. 521. 


273 Pearl Street 


Ungerer & Cn. New York 





























GERMAN MIRBANE OIL 


SYNTHETIC AND ESSENTIAL OILS FOR SOAPMAKERS AND PERFUMERS 


The Purest and Finest Products ACanufactured. Ask for Samples and Quotations 


BERLIN ANILINE WORKS 
213-215 Water Street NEW YORK 




















For Your Fine Perfumes, use 





——== Webb: “oe Cologne Spirits ——— 


JAMES A. WEBB & SON 
50 and 52 Stone Street New York 





imperial Metal Manufacturing Co, CAR BOMEISEER 


CARL BOMEISLER, Prop. 420-422-424 EAST 106th STREET 
are, 420-422-424 EAST 106th STREET NEW YORK 
Khe fe NEW YORK , IMPORTER OF 


| = Sprinklor Tops, “fumezcagaaad? CUT-GLUSS BOTTLES 


Powder Tops 8 ES | 
Bitter-rubee | Fancy Perfume Boxes 


Moulds Made for Exclusive Designs mi and Specialties 


THE STANDARD ROSE OIL. 


There are certain districts in Bulgaria which are known to produce 
the finest Otto of Roses. In these our OTTO ROSE D’OR is produced. 
This ** Essence of Ou: ity” is invariably maintained at its standard, and 
the distinctive and characteristic effects you produce can always be relied on. 
‘There is a reason” why we always receive F1ks1 Awarpbs at Inter- 
wie Exhibitions. 


BOTU PAPPAZOGLOU & CO., Kazanlik, Bulgaria. 
Send all inquiries to our American Agents, UNGERER & CO., 273 Pearl St, New York. 
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